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urope is perhaps the pioneer of motion picture 

industry in the world, which made a huge impact 

especially in the end of 19th century.  But with the 

age of globalisation, the cinema of Europe has witnessed a 

whirlwind of downfall which paved the way for films from 

other parts of the world to rise and conquer the audiences 

across the globe. With 'American Cinema' taking over the 

industry by storm, European films were set aside as 'The 

Other Hollywood'. On average, today 80% of all films shown 

in cinemas across Europe are products of the Hollywood 

factory system. In fact, even France, which was once the 

highest film producing nation in the world, is today 

dominated by American films.

In the face of this renewed competition, once again 

European cinema has picked up pace to deliver high quality 

content in tune with the latest digital and technological 

innovations. In order to attract attention of world film 

producers, buyers, and film enthusiasts to come together 

and discuss business, Berlin hosted the biggest ever film 

market in the world in 1988 which slowly became an 

epitome of business and a trendsetter for the coming years 

for the global film industry. As this biggest gathering 

celebrates its 30th anniversary this year, EFM continues to 

surprise its audience with innovative topics and programs, 

including cultural, racial and artistic diversity in its 

structure.

E
This edition of All Lights is dedicated to this renowned film 

market, which has rewritten its success story and become an 

undisputed, must visit film market over the years. Beside a 

round up on EFM along with a glimpse on the new programs 

planned, this issue also features an interesting interview 

with the EFM director, focusing on his expectations and 

aspirations about the market. Other features include cover 

story details on the world's ultimate film fiesta, Indywood 

Film Carnival 2018 and a special report on Golden Globe 

which shook the film industry with its solidarity - 

#TimesUp Campaign, we have also lined up an interview 

with founder director of Indywood Film Carnival- Mr. Sohan 

Roy, a glimpse of Iceland – our focus destination, and many 

more interesting reads.

Cinema is that medium which has not just the power to 

entertain but bring drastic changes to the entire world. With 

a hope to witness many more eventful and substantial film 

events this year, we wish our readers an exciting EFM 

experience!

Grüße

Neha Nair

Editor, All Lights Film Magazine

The Other 
'Hollywood'
Hello Berlin!
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  Sky earnings rise as it moves into original content
Sky saw a 5% year-on-year increase in revenue in the second half of 2017 and a 

24% hike in operating profit as the European satcaster forayed into original 

content, including financing and producing feature films in the U.K.

The pan-European broadcasting giant has also added about 365,000 subscribers for 

a total of 22.9 million across Britain, Ireland, Italy, Germany and Austria with 

streaming services in other countries, such as Spain.

Though known for offering live sports and movies, Sky has been making a major 

push into original content as it faces growing competition from rivals such as BT, 

Amazon and Netflix.

European Animation, VFX & 

Games Industry
The total value of European animation 

industry was US$ 45.4 billion in 2017 and is 

projected to reach US$ 46.2 billion by 2020, 

as per a report by Research and Markets. 

The size of European video gaming industry 

was US$ 18 billion in 2017 and is projected 

to reach US$19.5 billion by 2020. The total 

value of global animation industry was US$ 

254 billion in 2017 and is projected to reach 

US$ 270 billion by 2020. The monetary 

spend on special effects as a percent of 

production cost is about 20%-25%. The 

traditional form of content viewership is 

giving way to a sharp increase in streaming 

video consumption. 

The demand for animation, VFX and gaming 

has expanded with the increase in targeted 

broadcasting hours by cable and satellite TV, 

availability of low cost internet access, 

penetration of mobile devices along with the 

growing popularity of streaming video. 

  French film exports grow in 2017
French film exports saw a dramatic increase in 2017 versus 2016's precipitous dive, as per a report by Unifrance, the body that 

promotes French films abroad. 80.5 million tickets were sold to homegrown movies outside France in 2017 which was good for 468 

milliom euros ($572.5M). In admissions, that's a 98% increase compared to 2016 and in euros, it's an upward swing of 82%. There 

were more tickets sold to French films outside France than within the country, Unifrance noted. In 2016, sales were dinged by the 

lack of a major English-language French-made blockbuster. 

Western Europe remains the largest regional consumer of French-made movies in the world, with 30.7% of admissions coming from 

across the continent. Ticket sales in Asia rose five-fold in 2017, with China becoming the single biggest market in the continent. The 

U.S. remains at No. 2 position with 10 million tickets sold.

European Film Market
Celebrating 30 years of 
Film Trade and Business

premiers. About 1,400 people 

participated in a “movie mentoring” 

project in which volunteers from Berlin's 

non-profit refugee aid organizations 

accompanied refugees to Berlinale 

screenings. 

2017 was the year of Mexico. It was the 

first time Berlinale started its exclusive 

“Country in Focus” programme which 

was conceived to give the film industry 

and filmmakers of a country the 

opportunity to introduce themselves in 

greater depth and highlight certain 

aspects. Supported by the Secretaría de 

Cultura through the Mexican Film 

Institute (IMCINE), EFM 2017 presented 

Mexico's vibrant film scene from 

different sides.  

Berlinale Co-Production Market (February 

R
organization with an undeniable 

commitment to quality content from 

around the world, EFM brings together 

the right people at the right place and 

time, inspiring the conversations and 

connections which is the epicenter of 

any business. After an impressive close 

last year, this winter season, EFM shall 

return with its 68th edition from 15 – 23 

February, 2018.

An Overview
European Film Market 2017 witnessed 

the presence of more than 7,000 visitors, 

9,550 trade professionals from 108 

countries at 192 stands, 1722 buyers and 

540 exhibitors. 730 movies were 

screened at the festival along with 1050 

market screenings and 600 market 

enowned for world famous 

universities, orchestras, 

museums, entertainment 

venues, night life, architecture and 

contemporary arts, Berlin, the second 

most populous country in the European 

Union is all set to witness one of the 

exquisite events of the year that will 

draw thousands of movie aficionados 

and international film industries from 

across the world. 

Celebrating 30 years as a dynamic place 

for film trade and business, Berlinale also 

known as European Film Market (EFM), 

shall open the doors of Martin-Gropius-

Bau, an epitome of architectural marvel, 

to welcome thousands of producers, 

buyers, sales agents, distributors, 

exhibitors and financiers. A trusted 
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12-14, 2017), organized over 1,100 one-

on-one meetings for the selected projects 

with potentially interested co-producers, 

financiers, world sales agents, 

distributors as well as representatives of 

TV channels and funding bodies. 

What's New at EFM?
With the goal of helping its attendees 

forge new connections, collaborate, and 

provide platform for productions in 

development, the European Film Market 

shall expand its horizon this year by 

providing film trade enthusiasts much 

better opportunities and making the 

market a gratifying experience. Presented 

in cooperation with the international 

producers' network ACE Producer and 

the Berlinale Co-Production market, 

“EFM Producers Hub” and “DocSalon”, a 

meeting point for documentary film 

trade is up for an expansion this year. 

Both the programs are scheduled to be 

held at Martin-Gropius-Bau. 

Another new initiative is the “Drama 

Series Days”, presented by the European 

Film Market, the Berlinale Co-Production 

Market and Berlinale Talents, which shall 

provide a platform for high-quality serial 

formats from February 19 - 21. It is for 

the very first time in 2018, that the EFM 

“Drama Series Days” and the audience 

screenings of the successful festival 

program “Berlinale Series” will take place 

at the same venue and during the same 

time window.

EFM will continue newly created and 

long-established platforms such as the 

“Berlinale Africa Hub”, which was able to 

celebrate its successful premiere at 

Gropius Park. The progressive program 

format “EFM Horizon”, which aims to 

function as a seismograph for future-

compatible business models and as a 

provider of impulses for digital 

innovations and the storytelling of the 

future, will present a collection of 

diverse events that put current and 

ground-breaking developments in the 

media and entertainment world into 

focus. The “EFM Industry Debates”, 

presented in cooperation with the IFA 

will take place as part of “EFM Horizon” 

for the first time in 2018. In addition to 

S P E C I A L S T O R Y

It all starts here!
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digital innovations and current 

developments in technology, EFM 

Horizon will also focus on artificial 

intelligence, virtual reality, blockchain 

and diversity in the film industry. 

EFM Startups, a successfully launched 

program in 2015, takes leading 

entrepreneurs based in Europe and 

connects them with the film and 

audiovisual media industries. Here the 

market provides the visitors an 

opportunity to tap into carefully selected 

startup companies, who can provide the 

technical know-how to implement new 

production, distribution or marketing 

strategies or help them develop new 

ideas.

After Mexico, “Canada” will be the next 

“Country in Focus” at EFM 2018. Held in 

occasion of “Canada 150”, which marks 

the 150th anniversary of the 

Confederation of Canada, EFM considers 

this as a fantastic opportunity to forge 

stronger and better relationship with its 

neighbor. Highlighting Canada's 

strengths in creativity and innovation, 

this global showcase will help Canadian 

content reach new audiences and create 

global export opportunities for their 

industry.

Professionals from 81 countries, and 250 

outstanding films shall be participating 

in Berlinale Talents this year (including 

128 women and 122 men) to bring a 

staggering diversity of perspectives and 

identities to the table. Promoting trends 

and visions of the future, European Film 

Market (EFM) too has set up its program 

incorporating the goal of researching the 

market relevance of diversity from a 

global, European, and German 

perspective

EFM is the first major market which 

helps determine what other festivals and 

exhibitors will screen throughout the 

year, and is a synonym of a new start for 

the entire film industry. The vibrancy, 

enthusiasm and excitement of EFM 

makes it one of the most dynamic 

marketplaces in the world where film 

buyers and sellers, producers, 

distributors and other film industry 

representatives gather together to discuss 

the global film scene, negotiate film 

rights and foster new business. With 

every new edition, EFM has been 

imbibing a lot many new concepts but 

has always preserved its core value 

through years: Explore, Connect and Do 

Business. 

ALL LIGHTS | FEBRUARY 2018
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Celebrating 30 years of business 

and cultural diversity, European 

Film Market has created a niche 

for itself in the global film trade industry. 

Providing participants with the tools to 

meet contemporary challenges of 

business and offering high quality 

content, EFM has always welcomed 

trendsetting changes which effectively 

strengthen its position as one of the 

most recognized and well anticipated 

film markets in the world. 

Speaking to All Lights Film Magazine, Mr. 

Matthijs Wouter Knol, the Director of 

European Film Market, touched upon the 

latest developments, new initiatives 

planned and future expectations from 

the market.

We constantly strive to offer our 

Can you provide us a brief overview 

of this year's market and the new 

opportunities it holds for its 

delegates?

participants 

an optimal 

market 

experience in form 

and content. With the 

best infrastructure and service 

possible as well as new and well-

established program formats we have 

created many opportunities for the 

delegates coming to this year's EFM. 

They can expect initiatives that 

accommodate the need for new ideas, 

impulses, and strategies. The progressive 

format of EFM Horizon spotlights current 

relevant subjects like artificial 

intelligence, virtual reality, blockchain 

and diversity in the film industry. We 

have also invited ten exciting young 

startups from Berlin, Europa and Canada 

- this year's "Country in Focus" - to 

present their ideas and bring the market 

visitors 

together with 

the creative 

industries and technology 

scene. Due to its success last year, EFM 

Horizon has been extended to five days 

and takes place at Berliner Freiheit, just 

across the street from the Berlin Marriott 

Hotel, one of EFM's venues. Furthermore, 

the Berlinale Africa Hub, an initiative of 

Dieter Kosslick that we've developed 

with the World Cinema Fund, the 

Berlinale Co-Production Market and 

Berlinale Talents, will be continuing this 

year. Thanks to the support of the 

German Federal Foreign Office this 

format will be further strengthened with 

more talks, presentations, a virtual 

reality lounge and for the first time, 

popup offices as meeting points for 

market visitors with an interest in 

innovative companies from Sub-sahara 

Africa. EFM participants can also expect a 

more extensive, specifically tailored 

program for the documentary film 

industry: the new DocSalon platform will 

be oriented even more toward the future 

of documentary filmmaking. The EFM 

Producers Hub has also been revamped 

and is being presented together with the 

international producers' network ACE 

Producers and the Berlinale Co-

Production Market. Delegates looking for 

communication, information and 

networking opportunities at the interface 

of series and feature film, will be happy 

to hear that the well-established Drama 

Series Days and the successful festival 

program "Berlinale Series" have been 

moved closer together. Both events will 

take place at the Berlinale Zoo Palast. 

Finally, with Canada as our "Country in 

Focus" in 2018, we offer an exciting array 

of events that will highlight what the 

Canadian industry has to offer.

After the winter break,  EFM is the first 

film market of the year, happening 

within the framework of a major 

audience film festival where the industry 

gathers in Berlin kicking off the film 

year. As such the European Film Market 

is acting like a seismograph for industry 

changes and developments and has 

become a standing date in the calendars 

of film professionals. At the EFM you 

learn what to expect in this film year 

regarding both content and technological 

developments. Furthermore, the Market 

is an integral part of the Berlin 

International Film Festival, one of the 

largest audience festivals of the world. 

The producers, sellers and buyers have 

the unique opportunity to see how 

audiences react to the films.

What is the USP of European film 

market?

Can you elaborate more on 

'Country in Focus' this year?

"DocSalon" at European Film 

Market has been a game changer 

for Documentary / Indie film 

makers in the past years. How do 

you aim to expand its presence at 

EFM this year?

We started with the "Country in Focus" 

initiative last year and received a lot of 

positive feedback from both sides - our 

participants and the respective country. 

This year, we are excited to present 

Canada as country in Focus. Together 

with our partner Telefilm Canada, we are 

happy to offer the Canadian film 

industry a global platform at this year's 

EFM to introduce themselves in-depth 

and with more time and innovation-

driven ideas. Canada has always been an 

integral part of EFM and was chosen on 

the occasion of "Canada 150" celebrating 

the 150th anniversary of the 

Confederation in Canada including an 

intensified cultural exchange with close 

partners. Now with Canada in focus, the 

industry attending EFM has the 

opportunity to meet Canadian 

filmmakers, to see Canadian content, to 

find Canadian co-production partners, to 

seek business opportunities and to learn 

more about how innovation is 

intrinsically linked to the Canadian film 

industry."

That's right. The documentary film 

industry has always been a very 

important part of the EFM. Many use the 

Market as a jumping-off point for their 

documentary film trade. After following 

the steadily increasing number of 

participants we decided it was about time 

to enhance the existing program "Meet 

the Docs" and transform it in our new 

DocSalon. In cooperation with our long-

time supporting partner, the European 

Documentary Network (EDN), the 

DocSalon with networking events and 

discussions will be oriented even more 

towards the future of documentary 

filmmaking through the integration of 

the new Media and Society initiative of 

the Copenhagen based network, among 

other things. Cooperation with the 

documentary film festivals IDFA, 

CPH:DOX, DOK Leipzig, Visions du Réel, 

Sheffield Doc/Fest and the Canadian 

festival Hot Docs will follow. The 

DocSalon takes place on the second floor 

of Martin-Gropius-Bau.

Berlinale Director Dieter Kosslick 

launched the initiative last year as the 

festival has long-standing relationships 

with numerous African filmmakers. 

Thanks to the support of the German 

Federal Foreign Office, the Berlinale 

Africa Hub could be established and now 

in its second year offers a networking 

forum for African filmmakers, for African 

projects as well as for market participants 

who want to get in touch with the 

African film industry. But the Berlinale 

Africa Hub is far more than just a 

communication platform, as we want to 

focus on the exciting changes in the Sub-

saharan film industry triggered by 

innovation and technology. We have 

invited filmmakers from or active on the 

African continent who will introduce 

"Berlinale African Hub", a new 

and rather interesting session 

initiated last year, had been quite 

successful in raising the profile 

of African Films at EFM. What was 

the major drive for initiating this 

session and what are your 

expectations from it this year?

RENDEZVOUS with 
Matthijs 
Wouter Knol, 
EFM Director
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of documentary filmmaking. The EFM 
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and is being presented together with the 
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Producers and the Berlinale Co-

Production Market. Delegates looking for 

communication, information and 

networking opportunities at the interface 

of series and feature film, will be happy 

to hear that the well-established Drama 

Series Days and the successful festival 

program "Berlinale Series" have been 

moved closer together. Both events will 

take place at the Berlinale Zoo Palast. 

Finally, with Canada as our "Country in 

Focus" in 2018, we offer an exciting array 

of events that will highlight what the 

Canadian industry has to offer.

After the winter break,  EFM is the first 

film market of the year, happening 

within the framework of a major 

audience film festival where the industry 

gathers in Berlin kicking off the film 

year. As such the European Film Market 

is acting like a seismograph for industry 

changes and developments and has 

become a standing date in the calendars 

of film professionals. At the EFM you 

learn what to expect in this film year 

regarding both content and technological 

developments. Furthermore, the Market 

is an integral part of the Berlin 

International Film Festival, one of the 

largest audience festivals of the world. 

The producers, sellers and buyers have 

the unique opportunity to see how 

audiences react to the films.

What is the USP of European film 
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'Country in Focus' this year?

"DocSalon" at European Film 

Market has been a game changer 

for Documentary / Indie film 

makers in the past years. How do 

you aim to expand its presence at 

EFM this year?

We started with the "Country in Focus" 

initiative last year and received a lot of 

positive feedback from both sides - our 

participants and the respective country. 

This year, we are excited to present 

Canada as country in Focus. Together 

with our partner Telefilm Canada, we are 

happy to offer the Canadian film 

industry a global platform at this year's 

EFM to introduce themselves in-depth 

and with more time and innovation-
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integral part of EFM and was chosen on 

the occasion of "Canada 150" celebrating 

the 150th anniversary of the 

Confederation in Canada including an 

intensified cultural exchange with close 

partners. Now with Canada in focus, the 

industry attending EFM has the 

opportunity to meet Canadian 

filmmakers, to see Canadian content, to 

find Canadian co-production partners, to 

seek business opportunities and to learn 

more about how innovation is 

intrinsically linked to the Canadian film 

industry."

That's right. The documentary film 

industry has always been a very 

important part of the EFM. Many use the 

Market as a jumping-off point for their 

documentary film trade. After following 

the steadily increasing number of 

participants we decided it was about time 

to enhance the existing program "Meet 

the Docs" and transform it in our new 

DocSalon. In cooperation with our long-

time supporting partner, the European 

Documentary Network (EDN), the 

DocSalon with networking events and 

discussions will be oriented even more 

towards the future of documentary 

filmmaking through the integration of 

the new Media and Society initiative of 

the Copenhagen based network, among 

other things. Cooperation with the 

documentary film festivals IDFA, 

CPH:DOX, DOK Leipzig, Visions du Réel, 

Sheffield Doc/Fest and the Canadian 

festival Hot Docs will follow. The 

DocSalon takes place on the second floor 

of Martin-Gropius-Bau.

Berlinale Director Dieter Kosslick 

launched the initiative last year as the 

festival has long-standing relationships 

with numerous African filmmakers. 

Thanks to the support of the German 

Federal Foreign Office, the Berlinale 

Africa Hub could be established and now 

in its second year offers a networking 

forum for African filmmakers, for African 

projects as well as for market participants 

who want to get in touch with the 

African film industry. But the Berlinale 

Africa Hub is far more than just a 

communication platform, as we want to 

focus on the exciting changes in the Sub-

saharan film industry triggered by 

innovation and technology. We have 

invited filmmakers from or active on the 

African continent who will introduce 

"Berlinale African Hub", a new 

and rather interesting session 

initiated last year, had been quite 

successful in raising the profile 

of African Films at EFM. What was 

the major drive for initiating this 

session and what are your 

expectations from it this year?
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Matthijs 
Wouter Knol, 
EFM Director
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their projects, ideas and developments in 

talks, presentations and panel 

discussions. And - once again - visitors 

can view VR projects in the hub's VR 

Lounge. A new addition is the PopUp 

office, providing attendees with a 

location for meetings and conferences 

with other market participants. This year 

we welcome companies and institutions 

such as Digital Lab Africa, Namibia Film 

Commission, Burundi Film Center, 

Kwetu Film Institute Rwanda, Afridocs, 

Docubox, DIFFA Ivory Coast, Tosala 

Project DR Congo, Cultural Video 

Production Kenya, Durban FilmMart, 

Sisters Working in Film and Television 

(SWIFT) South Africa, Canada's Hot Docs-

Blue Ice Group, Cologne-based sales agent 

Rushlake Media, France-based urban 

music net TRACE, and TV content market 

DISCOP. The Berlinale Africa Hub will 

again take place at the Gropius Park.

Has the Indian film industry 

gained momentum in European 

market in recent times and how, 

according to you, can it 

collaborate and engage with the 

European film industry to further 

popularize Indian cinema and 

facilitate new business 

opportunities?
The Indian film industry has been 

present at the European Film Market for 

a long time. We have exhibitors at the 

Market such as Basil Content Media, 

Custard Apple Pictures, Devenky Films, 

DQ Entertainment, Kanika Multiscope as 

well as the India Pavillon, plus many 

other participants from the Indian 

subcontinent. Film is a people's business, 

and film markets like EFM help people to 

connect and do business. We help build 

bridges between continents - and with 

buyers and producers from Africa, the 

Middle East or Latin America present, we 

also feel Indian content, independent but 

also Bollywood films, might benefit from 

a well-organized market at the beginning 

of the year. The EFM is keen on 

intensifying its contacts with the Indian 

industry and to meeting their specific 

needs. I see chances to improve the 

possibilities and I hope we can say we 

have managed to make the Indian 

presence at EFM bigger in the years to 

follow.

The European Film Market is turning 30 

this year, looking back on three 

successful decades. Since its launch in 

1988 until today, the film and 

entertainment industry has changed 

massively. Especially during the last 

decade with the massive transformations 

through digitalization, the market for 

audio-visual content has been turned 

upside down. That's why the European 

Film Market positioned itself more and 

more as a place where on the one hand 

stability and continuity are important 

pillars, but where innovation and change 

in the industry do have a place as well. 

We opened up to new market 

participants, new players, new branches, 

new business fields, new products and 

new distribution paths. Today the 

European Film Market is a platform for 

innovation and change with film as its 

core business - that's what we want to 

continue for at least 30 and more years to 

come.

What are your expectations from 

the European Film Market in the 

coming years?

he entire world rejoiced on the 

occasion of the Golden Globe 

Awards mainly for two reasons. 

One, for the event celebrated its 75th 

anniversary, and two, for taking up the 

theme of 'Solidarity'.  The red carpet of 

the event saw celebrities marching up 

the Beverly Hilton dressed in black 

supporting the #metoo movement to 

condemn sexual harassment scandal that 

became a national movement.

The #Metoo campaign gained 

prominence when a few women took the 

courage to narrate their ordeals of sexual 

harassment to the world, bringing down 

some of the most powerful men in 

showbiz. Promoting the message, 

Hollywood actresses dressed in black 

stood in support of these women to 

promote the recent TimesUp campaign. 

However, as we still speculate the future 

of this campaign, we are sure that it will 

Golden Globe Awards 2018Golden Globe Awards 2018
And the #TimesUp CampaignAnd the #TimesUp Campaign

bring in a lot of positive changes 

throughout the media and entertainment 

industry across the globe.

Here are several highlights which make 

our list of memorable and not so 

impressive moments from the award 

show.

The event started with Seth Meyers’ 

monologue acknowledging sexual 

misconduct in the industry. He 

continued his narration with hilarious 

one liners and took a dig at the powerful 

men who were accused of sexual 

harassment. Totally in control of the 

event, he was witty, cheeky and overall 

an impressive host.

Accepting the Cecil B. DeMille award 

for lifetime achievement, Oprah Winfrey 

stood tall with her speech so powerful 

that it earned her a standing ovation 

from the crowd. Fans of Oprah even 

rooted for her presidential run in 2020 

—

—

on social media. With an emotional 

homage to the racial and gender 

inequalities which still persist in the 

industry and by referring to the Timesup 

campaign she said, "For too long, women 

have not been heard or believed if they 

dared to speak the truth to the power of 

those men. But their time is up. THEIR 

TIME IS UP". She is the first-ever black 

female recipient of the honor.

Presenting the award for best 

director, actress Natalie Portman tweaked 

her speech ever so slightly to take a big 

jab at gender inequality. She called her 

attention to the fact that all five 

nominees in the category were men by 

stating the same as "Here are the all-male 

nominees".

Laura Dern in her acceptance 

speech for the best supporting actress for 

"Big Little Lies" pointed out that women 

through time have been taught to remain 

—

—
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their projects, ideas and developments in 

talks, presentations and panel 

discussions. And - once again - visitors 

can view VR projects in the hub's VR 

Lounge. A new addition is the PopUp 

office, providing attendees with a 

location for meetings and conferences 

with other market participants. This year 

we welcome companies and institutions 

such as Digital Lab Africa, Namibia Film 

Commission, Burundi Film Center, 

Kwetu Film Institute Rwanda, Afridocs, 

Docubox, DIFFA Ivory Coast, Tosala 

Project DR Congo, Cultural Video 

Production Kenya, Durban FilmMart, 

Sisters Working in Film and Television 

(SWIFT) South Africa, Canada's Hot Docs-

Blue Ice Group, Cologne-based sales agent 

Rushlake Media, France-based urban 

music net TRACE, and TV content market 

DISCOP. The Berlinale Africa Hub will 

again take place at the Gropius Park.

Has the Indian film industry 

gained momentum in European 

market in recent times and how, 

according to you, can it 

collaborate and engage with the 

European film industry to further 

popularize Indian cinema and 

facilitate new business 

opportunities?
The Indian film industry has been 

present at the European Film Market for 

a long time. We have exhibitors at the 

Market such as Basil Content Media, 

Custard Apple Pictures, Devenky Films, 

DQ Entertainment, Kanika Multiscope as 

well as the India Pavillon, plus many 

other participants from the Indian 

subcontinent. Film is a people's business, 

and film markets like EFM help people to 

connect and do business. We help build 

bridges between continents - and with 

buyers and producers from Africa, the 

Middle East or Latin America present, we 

also feel Indian content, independent but 

also Bollywood films, might benefit from 

a well-organized market at the beginning 

of the year. The EFM is keen on 

intensifying its contacts with the Indian 

industry and to meeting their specific 

needs. I see chances to improve the 

possibilities and I hope we can say we 

have managed to make the Indian 

presence at EFM bigger in the years to 

follow.

The European Film Market is turning 30 

this year, looking back on three 

successful decades. Since its launch in 

1988 until today, the film and 

entertainment industry has changed 

massively. Especially during the last 

decade with the massive transformations 

through digitalization, the market for 

audio-visual content has been turned 

upside down. That's why the European 

Film Market positioned itself more and 

more as a place where on the one hand 

stability and continuity are important 

pillars, but where innovation and change 

in the industry do have a place as well. 

We opened up to new market 

participants, new players, new branches, 

new business fields, new products and 

new distribution paths. Today the 

European Film Market is a platform for 

innovation and change with film as its 

core business - that's what we want to 

continue for at least 30 and more years to 

come.

What are your expectations from 

the European Film Market in the 

coming years?

he entire world rejoiced on the 

occasion of the Golden Globe 

Awards mainly for two reasons. 

One, for the event celebrated its 75th 

anniversary, and two, for taking up the 

theme of 'Solidarity'.  The red carpet of 

the event saw celebrities marching up 

the Beverly Hilton dressed in black 

supporting the #metoo movement to 

condemn sexual harassment scandal that 

became a national movement.

The #Metoo campaign gained 

prominence when a few women took the 

courage to narrate their ordeals of sexual 

harassment to the world, bringing down 

some of the most powerful men in 

showbiz. Promoting the message, 

Hollywood actresses dressed in black 

stood in support of these women to 

promote the recent TimesUp campaign. 

However, as we still speculate the future 

of this campaign, we are sure that it will 
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bring in a lot of positive changes 

throughout the media and entertainment 

industry across the globe.

Here are several highlights which make 

our list of memorable and not so 

impressive moments from the award 

show.

The event started with Seth Meyers’ 

monologue acknowledging sexual 

misconduct in the industry. He 

continued his narration with hilarious 

one liners and took a dig at the powerful 

men who were accused of sexual 

harassment. Totally in control of the 

event, he was witty, cheeky and overall 

an impressive host.

Accepting the Cecil B. DeMille award 

for lifetime achievement, Oprah Winfrey 

stood tall with her speech so powerful 

that it earned her a standing ovation 

from the crowd. Fans of Oprah even 

rooted for her presidential run in 2020 

—
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on social media. With an emotional 

homage to the racial and gender 

inequalities which still persist in the 

industry and by referring to the Timesup 

campaign she said, "For too long, women 

have not been heard or believed if they 

dared to speak the truth to the power of 

those men. But their time is up. THEIR 

TIME IS UP". She is the first-ever black 

female recipient of the honor.

Presenting the award for best 

director, actress Natalie Portman tweaked 

her speech ever so slightly to take a big 

jab at gender inequality. She called her 

attention to the fact that all five 

nominees in the category were men by 

stating the same as "Here are the all-male 

nominees".

Laura Dern in her acceptance 

speech for the best supporting actress for 

"Big Little Lies" pointed out that women 

through time have been taught to remain 

—

—
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silent, but now time has come that we 

openly speak of such issues and be brave 

enough to let our voices be heard and 

promote restorative justice. 

It was not just the #Metoo 

campaign which rocked the golden globe 

ceremony but the list of award winners 

which resonated with Golden Globes' aim 

to promote cultural diversity, racial 

discrimination and gender inequality. 

Sterling K. Brown of "This Is Us" became 

the first black man to win the award for 

best performance by an actor in a TV 

series drama, and Aziz Ansari became the 

first Asian actor to win a Golden Globe 

for best actor in a TV comedy category for 

his role in Netflix's "Master of None." 

The seasoned director 

Guillermo del Toro claimed his first win 

at the Golden Globes for his feature film 

The Shape of Water, beating Martin 

McDonagh for Three Billboards Outside 

—

—

Ebbing, Missouri, Christopher Nolan for 

Dunkirk, Ridley Scott for All the Money 

in the World and Steven Spielberg for 

The Post. Netting five nominations, Greta 

Gerwig's directorial debut won a Best 

Actress award for the excellent Saoirse 

Ronan and took home Best Motion 

Picture in the Musical or Comedy. 

James Franco picked up best 

actor in a musical or comedy for his 

performance in "The Disaster Artist," 

playing Tommy Wiseau, the director of 

the very bad, very cult film "The Room." 

But it was Mr. Wiseau who stole the 

show. Though Franco invited the director 

to the stage with him, he quickly pushed 

him aside from the mic. Well an 

embarrassing moment indeed! 

While Garrett Hedlund and 

Kerry Washington attempted a baffling 

bit, Roseanne Barr and John Goodman 

chased the same punchline only to meet 

—

—

Best Actress, Limited Series or Television Movie : Nicole Kidman, Big Little Lies

Best Supporting Actor, Motion Picture : Sam Rockwell, Three Billboards Outside Ebbing, 

Missouri

Best Actress, Television Series, Comedy : Rachel Brosnahan, The Marvelous Mrs. Maisel

Best Actress, Television Series, Drama : Elisabeth Moss, The Handmaid's Tale

Best Actor, Television Series, Drama : Sterling K. Brown, This Is Us

Best Television Series, Drama : The Handmaid's Tale

Best Supporting Actor, Television Series : Alexander Skarsgard, Big Little Lies

Best Original Score : Alexandre Desplat, The Shape of Water

Best Original Song : "This Is Me," The Greatest Showman

Best Actor, Motion Picture, Comedy : James Franco, The Disaster Artist

Best Supporting Actress, Television Series : Laura Dern, Big Little Lies

Best Animated Feature : Coco

Best Supporting Actress, Motion Picture : Allison Janney, I, Tonya

Best Screenplay : Three Billboards Outside Ebbing, Missouri

Best Foreign Language Film : In the Fade

Best Actor, Limited Series or Television Movie : Ewan McGregor, Fargo

Best Television Series, Comedy : The Marvelous Mrs. Maisel

Best Actor, Television Series, Comedy : Aziz Ansari, Master of None

Best Director : Guillermo del Toro, The Shape of Water

Best Limited Series or Television Movie :  Big Little Lies

Best Actress, Motion Picture, Comedy : Saoirse Ronan, Lady Bird

Best Motion Picture, Musical or Comedy :  Lady Bird

Best Actor, Motion Picture, Drama : Gary Oldman, Darkest Hour

Best Actress, Motion Picture, Drama : Frances McDormand, Three Billboards outside Ebbing, 

Missouri

Best Motion Picture, Drama : Three Billboards Outside Ebbing, Missouri

with a trivial success. With a few rare 

exceptions, there was a surprising lack of 

chemistry among the presenters which 

was quite evident from the blank stares, 

missed cues and ever so subtle elbows 

from the audiences; eventually the celebs 

decided to go straight to the nominees, 

leaving parts of the evening 

uninteresting.

Opening the gilded gates for 

outsiders of the industry, the ceremony 

saw the presence of both Wiseau and 

Tonya Harding, unlikely subjects for two 

of the year's best biopics, along with 

other activists from outside the 

entertainment industry to attend the 

ceremony. #MeToo founder Tarana 

Burke and Latina gender equality 

advocate Mónica Ramírez were also 

present at the event. Their attendance 

kind of ensured that all those black 

dresses were not just mere fashion 

statements, but a promise to do better.

—

Here is the summary of the winners 
who took the golden lady home with pride.
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silent, but now time has come that we 

openly speak of such issues and be brave 

enough to let our voices be heard and 

promote restorative justice. 

It was not just the #Metoo 

campaign which rocked the golden globe 

ceremony but the list of award winners 

which resonated with Golden Globes' aim 

to promote cultural diversity, racial 

discrimination and gender inequality. 

Sterling K. Brown of "This Is Us" became 

the first black man to win the award for 

best performance by an actor in a TV 

series drama, and Aziz Ansari became the 

first Asian actor to win a Golden Globe 

for best actor in a TV comedy category for 

his role in Netflix's "Master of None." 

The seasoned director 

Guillermo del Toro claimed his first win 

at the Golden Globes for his feature film 
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—

—
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—

—

Best Actress, Limited Series or Television Movie : Nicole Kidman, Big Little Lies

Best Supporting Actor, Motion Picture : Sam Rockwell, Three Billboards Outside Ebbing, 

Missouri

Best Actress, Television Series, Comedy : Rachel Brosnahan, The Marvelous Mrs. Maisel
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Best Actor, Television Series, Drama : Sterling K. Brown, This Is Us

Best Television Series, Drama : The Handmaid's Tale

Best Supporting Actor, Television Series : Alexander Skarsgard, Big Little Lies

Best Original Score : Alexandre Desplat, The Shape of Water

Best Original Song : "This Is Me," The Greatest Showman

Best Actor, Motion Picture, Comedy : James Franco, The Disaster Artist

Best Supporting Actress, Television Series : Laura Dern, Big Little Lies

Best Animated Feature : Coco

Best Supporting Actress, Motion Picture : Allison Janney, I, Tonya

Best Screenplay : Three Billboards Outside Ebbing, Missouri

Best Foreign Language Film : In the Fade

Best Actor, Limited Series or Television Movie : Ewan McGregor, Fargo

Best Television Series, Comedy : The Marvelous Mrs. Maisel

Best Actor, Television Series, Comedy : Aziz Ansari, Master of None

Best Director : Guillermo del Toro, The Shape of Water

Best Limited Series or Television Movie :  Big Little Lies

Best Actress, Motion Picture, Comedy : Saoirse Ronan, Lady Bird

Best Motion Picture, Musical or Comedy :  Lady Bird

Best Actor, Motion Picture, Drama : Gary Oldman, Darkest Hour

Best Actress, Motion Picture, Drama : Frances McDormand, Three Billboards outside Ebbing, 

Missouri

Best Motion Picture, Drama : Three Billboards Outside Ebbing, Missouri

with a trivial success. With a few rare 
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Opening the gilded gates for 
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—

Here is the summary of the winners 
who took the golden lady home with pride.
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global film market. Also despite heavy 

theatre revenues, as well as innovative 

and creative ideas, the latest technology 

used in India still lags behind Hollywood 

standards. Movies originally shot in 4K 

are exhibited in 1K format leading to 

massive reduction in their quality. Thus 

to revive and bring together the Indian 

film community under one single arena 

and to tap this billion dollar potential, 

Project Indywood was envisaged by 

Hollywood Director of Indian Origin Mr. 

Sohan Roy, as a 10 billion US dollar 

project in line with the country's 'Make 

in India' Policy. 

The vision of Indywood is to become a 

global melting pot of cultures for 

integrating India's fragmented industry 

and to elevate it above its peers in the 

world. The successful completion of this 

five year project is expected to raise the 

profile of India's cinema economy. 

The 10 Billion USD investment in India is 

channeled through a consortium of 2000 

corporate firms and NRI investors in the 

form of 10,000 new 4K projection 

multiplex screens, 100,000 2K projection 

home cinemas, film studios, animation/ 

VFX studios and film schools conforming 

to international standards. Other 

features of the project include promoting 

the concept of film tourism by bringing 

in international film projects, industrial 

delegates and tourists to India, launching 

international co-production projects from 

India using Indian talents, formation of 

India based 'World Film Society' to 

operate as the integration hub of the 

world film industry and its associations, 

establishing world's largest film school, 

animation school and media school in 

India, establishing copyright protection 

and antipiracy measures in India to 

protect film and music industries, to 

introduce the concept of CSR movies in 

India to support the debutante directors 

and producers and many more.  

How It Works

 inema has always been 

known as a language which 

speaks volume about the 

culture, ideology and politics of a 

particular country whereby breaking all 

societal barriers to bridge the gap 

between East and West.  They drive our 

work and bring us together to celebrate 

creativity and passion. 

For a country like India where people of 

diverse religions, culture live together as 

one nation, entertainment in the form of 

cinema acts as a chief source of 

entertainment, placing its role as a great 

unifier of people. Spreading the wings of 

liberation, Indian Cinema has witnessed 

a series of major transformations, 

encompassing varied hues of human 

emotions while blending them with the 

vibrancy and magic of the big screen. 

With a population of over 1.2 billion and 

with over 2500 movies produced each 

year, India is the largest producer of 

films in the world in terms of theatrical 

releases and revenue, but due to its 

highly disintegrated regional 

demographic, the Indian film industry 

has been unable to become No:1 in the 
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An important mission of the project is to 

organize the first film carnival in India 

and the largest in the world comprising a 

film festival, film market, red carpets, 

awards, entertainments, theme parks, 

talent hunt, excellence awards, 

conferences, panel discussions, 

networking parties and investor meets. 

All Lights India International Film 

Festival, Indywood Film Market, 

Indywood Talent Hunt, Indywood 

Interactions etc are some of the major 

wings of Project Indywood. 

The Indywood Film Carnival 2017 took 

the mammoth task of acting as a 

confluence for different stakeholders to 

network and create meaningful 

collaborations through its NRI 

Billionaires Club and Investors 

Consortium. As the core of this $10 

billion visionary project, the investors 

brought with them not just funds, but 

also the know-how and connections to 

initiate comprehensive and innovative 

changes in the production, screening and 

marketing strategies as well as the 

business model of Indian Cinema. The 

2017 edition of the carnival saw the 

Single Window Platform

official launch of the Indywood 

Billionaires Club, a consortium of India's 

most influential billionaires. The idea of 

raising the value of the Indian Rupee and 

making it equal to the dollar was also 

mooted, with suggestions to 

manufacture, use and trade Indian goods 

for the entertainment sector at first, and 

later use that to inspire other industries 

and thus herald an economic 

reformation. More than 50 billionaires of 

Indian origin and 200 investors from 

across the globe attended the 
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50 + Billionaires 
200+ Global Investors

130 Movies from 
50+ Countries

3000+ Delegates from 
72 Countries

100+ Exhibitors
750 Company representatives
2500+ Student participants

US$300 Million worth trade enquiries
44+ Sessions

500+ International Awards

inauguration ceremony. 

The All Lights India International Film 

Festival showcased 130 movies from over 

50 countries including several from the 

Middle East. The Indywood Film Market 

(IFM) expo enabled networking among 

major stakeholders in the film industry 

and generated trade enquiries from 

foreign and domestic markets including 

8K multiplexes, movie investments and a 

film City. Nearly 3000 delegates from 72 

countries attended the expo which 

hosted over 100 exhibitors and 750 

company representatives. Leading 

technology providers, production 

agencies and distribution theatre owners 

participated in the expo, which was held 

in three gigantic workshop arenas. For 

those looking for some fun, there was 

also the Indywood Talent Hunt, which 

saw the participation of 2500 creative 

youngsters from across India in 22 

competitive categories of performance 

arts. Further, Excellence Awards were 

given away in eight categories and the 

International Film Business Awards were 

presented in ten categories. Additionally, 

eight workshops and three master classes 

were conducted for an audience 

comprising aspiring and established 

filmmakers and student delegates.

Indywood Film Carnival
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Indywood aims to unify the entire Indian 

film industry as a single structured entity 

at par with Hollywood in 5 years time.

Indian Cinema has been in a slumber but 

the process of awakening to global 

prospects has started. Our box office 

numbers have improved, fan base has 

expanded and quality content has taken 

front seat. 

India lags behind in terms of quality of 

distribution and exhibition of films, 

mainly due to the fragmentation of the 

industry. A common ground for film 

artists, filmmakers, producers and 

directors to meet, discuss and create 

quality content for audiences across the 

world is the need of the hour. The 10 

Billion USD 'Project Indywood' envisages 

just the same. The successful completion 

of this five year project is expected to 

elevate India to the pinnacle of global 

film industry. 

Indywood was started in 2015 and since 

then has grown to become the world's 

largest film carnival constituting 15 

major path breaking events. In 201, the 

carnival saw the participation of 2700 

How will you 

define Indywood's Vision 

2020 in one sentence?

What are the 

immediate steps needed 

to remedy Indian cinema?

What have been the 

major achievements of 

Indywood since its 

inception in 2015?

delegates from 73 countries, presence of 

over 200 investors, 110 exhibitors, 25 

film associations, 20 film commission & 

Tourism Boards, 50 International Buyers 

and Sales Agents, 40 sessions conducted 

by 150+ panellists, 135 film screenings, 

500+ companies, 300+ international 

awards, 500+ student participation and 

over 10,000 footfalls. The carnival also 

became a platform for companies to 

enter into multi-million dollar film deals.  

The 2017 event was 3 times bigger than 

its predecessor in terms of attendance of 

delegates, quality of events and investor 

representatives and it showcased the 

entire gamut of cinema making, ranging 

from pre-production to skill 

development, production, technical 

support, post-production, distribution, 

marketing and release, among other

It is true that we do not have adequate 

number of theatres to exhibit the movies 

produced here. China boasts of over 

40,000 active screens while, at last count, 

India had about 8,500. And while China 

adds about 8 screens per day and nearly 

2,000 per year, India has not been adding 

more than 100 screens a year. This 

despite India creating content in about 

20+ languages. 

˜ India ranks top in 

terms of theatrical 

admissions and number 

of films released every 

year. Yet, why have 

investors been reluctant 

in setting up more 

theatres in India?

The problem lies in the valuation of 

assets and the complication in foreign 

investment policy of our country. Till 

now the risk of disintegrated film 

organizations, cultural and language 

barriers, rules and regulations had all 

been playing a spoil sport. But now 

favorable regulatory reforms have been 

introduced to encourage foreign 

investment opportunities in the 

entertainment sector. Entry restrictions 

for foreign companies have also been 

relaxed and Foreign Direct Investment 

(FDI) caps have been increased in key 

sectors such as multiplex and theatres. 

Cinépolis was the first major foreign 

investor to enter the Indian market in 

2009, and currently operates 265 screens 

under the brand names of Cinépolis, 

Cinépolis VIP and Fun Cinemas. It 

success has boosted the confidence of 

foreign investors and many more 

theatres are on the anvil.

European investors do have huge 

opportunities in the Indian Film 

Industry. From funding movies, to 

partnering with production companies, 

investing in OTT startups, co-producing 

movies and investing in multiplexes, 

European investors have an exclusive 

range of opportunities which they can 

take advantage of to grow their business 

links in the country.

˜ What are the 

opportunities for 

European investors in the 

Indian film Industry? 

What are the most 

important segments for 

them?
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SOHAN ROY
Founder Chairman

Indywood 

Film Carnival

Hollywood Director Sohan Roy of Indian origin is the 

brainchild behind the ambitious Project Indywood. Its 

flagship event, the Indywood Film Carnival, is the perfect 

platform to bring public attention to his vision for uniting Indian 

cinema. 

In this freewheeling interview he talks about the annual Indywood 

Film Carnival, its achievements and the multi-billion dollar Indian film 

industry. 

H
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inspiration 

to visit a place, there is a 

smart game of commerce 

within the very idea of film tourism. 

More so when it comes to India.

With the highest theatrical admissions in 

the world, India is a film-crazy nation. 

And shooting here with Indian film stars 

as part of the cast and dubbing in 

regional languages guarantees free 

publicity among its masses. The Jungle 

Book, Life of Pi and Fate of the Furious 

are recent examples of movies that have 

raked in the moolah thanks to their 

Indianised elements. Such movies have 

been able to ensure a minimum of 10% 

increase in their distribution value.

Considering that the organized film 

industry in India is worth $3 billion, that 

number is indeed huge! It requires the 

right planning though for a foreign 

filmmaker to grab an eatable slice of the 

billion dollar pie. Hollywood has in 

recent years managed to figure out the 

equation to an extent, while several 

other countries are actively looking for 

ways to tap into the Indian film market.

It is in this context that the annually 

conducted Indywood Film Carnival (IFC) 

has been of great help to international 

filmmakers/distributors. The flagship 

event of the $10 billion Project 

Indywood- an initiative started by 

Hollywood Director Sohan Roy, IFC aims 

to unite India's fragmented regional film 

industries.

Into its 4th edition this 

December, IFC has become a one-

stop destination for cinema 

enthusiasts, filmmakers, producers and 

agents to meet, discuss and plan 

prospective works. With representation 

of several country ambassadors, senior 

government delegates and domestic 

scouting and co-production teams, IFC 

has made collaboration easier and 

efficient for foreign crews that wish to 

collaborate or shoot exclusively in India.

As a natural progression of things, 

Indywood Film Carnival has been an 

active promoter of film tourism 

providing access to studios, film parks, 

and gorgeous shooting locales for those 

unfamiliar with the country. 

To provide an end-to-end travel and 

business experience for film buffs, 

Indywood launched its specialty travel 

division, Indywood Film Tourism, in 

2016. Catering to a niche travel segment, 

the travel agency has priceless contacts 

within the Indian film fraternity. The 

The Filmy Tour Planners

eautiful locales and the billion 

dollar potential of its cinema 

industry have given new 

meaning to Film Tourism in India. 

In 2010, the Hollywood movie 'Eat Pray 

Love' opened to positive responses across 

the globe. In India though it led to a 

different kind of commercial growth. A 

surge in tourist bookings to India's 

meditation hotspots, up by as much as 

20%, was recorded by the country's top 

travel agents. The film which showcased 

India's spiritual side had made the 

Western traveler curious about the 

country's offering as a destination for 

inner fulfillment. India's spirituality and 

culture, which always had its fair share 

of takers, had just become a favorite 

among the general tourist crowd too. On 

par with its palaces, forts and heritage 

cities. 

Back in 1995, Switzerland was the 

recipient of such a boom in their travel 

economy. It was fuelled by the 

aspirations of middle-class Indians who 

fell in love with the Alps after watching 

their biggest movie star romance his 

leading lady in its background. The 

movie Dilwale Dulhania Le Jayenge, 

single handedly changed the commercial 

dynamics of Europe through 

contemporary Bollywood.

Welcome to the world of film tourism. 

Where cultures are exchanged, travel 

itineraries are planned and wanderlust 

dreams come to life. All within the 

confines of a humble theatre. 

So what is it like to wake up to the 

morning beats of Slumdog Millionaire, 

walk the medieval streets adjoining The 

Best Exotic Marigold Hotel or shop 

through the many bazaars where James 

Bond once made an appearance? India to 

a visitor is colorful, energetic and full of 

life. Just as seen through the many 

movies and stories that have the country 

at its core. The power of films to 

popularize a destination is not new. But 

beyond all the wanderlust and 

The Indian Dollar

TAKING

TO THE
INDIA

WORLD

TAKING
INDIA
TO THE

WORLD

B

custom itineraries that include a 

backwater cruise, offbeat experiences, 

tribal arts, trekking and adventure 

activities, campfire and night parties, 

wildlife safari and so on. 

There are comprehensive film tourism 

packages of 3, 5, 7 and 11 day itineraries 

revolving around the Indywood Film 

Carnival. Perfect for those with a love 

for travel, business and cinema.

division aims to 

provide visitors a 

chance to experience the 

beauty of India as witnessed on 

the big screen while creating 

opportunities for meaningful 

collaborations.

An integral part of Indywood Carnival- 

South Asia's biggest film market and 

technical expo, Indywood Film Tourism 

promises visits to offbeat locales that 

have mostly remained hidden from a 

regular tourist's sight and only been 

revealed to the outside world through 

the lenses of astute cinematographers. 

Other add-ons in the itinerary include 

networking sessions with key industry 

stakeholders, visits to film cities, 

museums and post-production studios. 

For the more adventurous type, there are 
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Carnival. Perfect for those with a love 

for travel, business and cinema.

division aims to 

provide visitors a 

chance to experience the 

beauty of India as witnessed on 
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What according to you makes Iceland a 

preferred shooting destination for 

production companies across the world?

There are a number of good reasons why 

Iceland is a preferred location but I think 

that the most important reason is that 

Iceland gives a great creative value to 

films shot here. The nature in Iceland 

gives this big wow factor that Directors 

are always looking for. Moreover, most of 

the spectacular locations are in close 

proximity to one another, which greatly 

reduces transportation costs. Iceland also 

has outstanding productions service 

companies holding great experience in 

having worked with the top most 

Hollywood directors. Further, we have 

several rental companies that carry all 

the gear you require. Lastly, the 

government is offering a 25% rebate on 

production costs in Iceland.

Can you brief us on the special 

rebates/programs introduced?

The rebate system in Iceland is simple 

and effective and has been in place since 
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In the popular TV show Game 

of Thrones, fire and ice are 

shown as two sides of the same 

coin. Not many landscapes exist in the 

world which can depict this bipolar state 

of existence convincingly on screen. But 

for a country like Iceland known to 

harbour fire and ice with equal ease, 

showcasing such a setting is akin to a 

walk in the park. 

With stunning landscapes and 

spectacular climatic conditions, Iceland's 

magical realism has made it a popular 

tourism and shooting destination in 

recent times. A favourite locale among 

both Western and Eastern movie 

production houses, the island nation is 

conveniently located between Europe 

and North America in the North Atlantic 

Ocean. 

From location scouting to pre-

production, Iceland provides 

its best and cost-effective 

services to filmmakers and 

producers across the globe.

In an exclusive interview with 

All Lights Film Magazine, Mr. 

Einar Hansen Tomasson, Film 

Commissioner, Iceland, brings 

you everything you've wanted 

to know about the country, the 

recent developments and 

strategies implemented to 

attract filmmakers and why 

you as a filmmaker have much 

to discover at Iceland.  Mr. Einar Hansen TomassonMr. Einar Hansen Tomasson
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2001. Currently, the Icelandic 

government is offering a 25% rebate on 

production cost incurred in Iceland. The 

process is as follows. You need to form a 

company in Iceland for the production, 

and all cost should be run through that 

company and when the production is 

finished the company is closed, an 

accounting firm validates the amount 

and sends it to the Ministry. The process 

is simple and transparent. Like in other 

European countries there is an 

expectation that the movie should 

promote the country, its nature, culture 

or history. 

Other than the above special schemes, 

how can a filmmaker/producer benefit 

from shooting in Iceland?

In addition to the numerous benefits 

such as unique nature, skilled crew 

members, the city of Reykjavik and the 

fishing villages, Iceland offers post-

production facilities and large scale film 

support services.  Also, films and 

television programmes made in Iceland 

receive European content status and are 

classified as European material when 

released in Europe. This thus does not 

affect any quotas on the release of non-

European content material in Europe. 

Moreover Iceland is a member of 

Eurimages, the Film Fund of the 

European Council, and the MEDIA 

Program of the European Union, which 

offer various grants and supports. 

Do you have any special strategies to 

penetrate the Indian Film Industry, which 

is the world's largest film producing 

nation?

 Iceland holds experience from working 

with Indian and Asian projects. We have 

had meetings in the past with production 

companies in Hyderabad, Mumbai and 

Chennai. Indywood will certainly give us 

an opportunity and platform to further 

Iceland is a Nordic island nation 
defined by a dramatic landscape 

consisting of volcanoes, geysers, hot 
springs and lava fields. Massive 

glaciers are protected in Vatnajökull 
and Snæfellsjökull national parks and 

most of the population lives in the 
capital, Reykjavik, which runs on 

geothermal power 

Population: 334,252 

l Most of JRR Tolkien's works including Lord of The Rings and The Hobbit 

derive inspiration from Iceland, its language, terrain and folk culture. 

l Game of Thrones has used Iceland in all of their series. Other popular 

movies shot here include Fast and Furious 8, Star Wars, Interstellar, Thor, 

Black Mirror, Oblivion, The Secret Life of Walter Mitty and many more. 
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showcase Iceland to the Indian film 

fraternity. 

Some of the Asian projects already shot 

in Iceland are: Kung Fu Yoga (2017), 

Dilwale  (2015), Brundaavana (2013), 

Naayak  (2012), Namo Venkatesha (2010), 

Aadhavan (2009) etc.

Which are some of your most famous 

shooting locales?

Film makers  love the diversity of the 

Icelandic scenery, where you can have a 

glacier, black desserts, dormant 

volcanoes, big waterfalls and lakes, rivers 

and sulphur mountains, glaciers, lagoons 

and shallow water, all very close to each 

other. That gives the producers immense 

opportunities and freedom to make 

outstanding movies.

Any special message for our readers? 

Iceland is perhaps the opposite of India 

but like the people of India we love 

movies and make movies. We are small 

in population but a large country with 

endless opportunities that can create a 

magical world of adventures. 
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