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Our Film Magazine, the favourite one at some of the prestigious 

film festivals and markets in the world, is now being launched in 

India. And we are elated to see All Lights Film Magazines reach 

the hands of film enthusiasts across the subcontinent.

When All Lights Film Magazine was introduced for the first time 

in 2011 Berlinale, our major objective was to bridge the gap 

between Indian film industry and other major film industries 

across the world. We felt that was a great opportunity to engage 

with the pioneers of the world cinema and bringing to life our 

long cherished dream - to make a mark in the global scenario.

Our journey in the last 3 years was eventful. Going Topsy-Turvy 

many a times, we pride ourselves on the hard work and 

commitment to witness our clients get the best possible results 

within a short span of time. We are extremely happy to see our 

Magazine becoming the favourite magazine for some of the 

world's renowned film festivals and markets namely European 

Film Market (EFM), American Film Market (AFM), Cannes 

International Film Festival and Hong Kong FILMART. Delivering 

its best, All Lights publications are also available in the Academy 

of Motion Pictures Arts and Sciences (Oscar) library.

Now we feel excited and our hearts are overflowing with 

gratitude for our patrons from the movie fraternity. Their 

continuous and generous support has enabled us to come up 

with an 'all-facts no-gossips' trade magazine for the connoisseurs 

of good films. 

The first edition of All Lights Film Magazine trade version in 

India is dedicated to Hong Kong FILMART  2015. This year 

FILMART will be held at Hong Kong Convention & Exhibition 

Centre from 23rd to 26th March and it will focus primarily on 

promoting areas of film financing, distribution, production, post-

production, TV, digital entertainment, film & broadcasting and 

also location shooting. Considered as significant cross-media, 

cross-industry entertainment trade platform, the FILMART  aims 

to become one-stop-shop concept to host various elements of the 

film industry under one roof.

The edition is packed with some truly captivating articles on 

newly released movies, upcoming ones, trade terms and 

concepts, a project to redefine and integrate Indian film industry, 

EFM roundup, a retrospective of an iconic movie and the cover 

story features Fiji Film Commission and what it has to offer for 

global filmmakers. 

As the success of this magazine depends on the feedback and 

suggestions that you share with us, I humbly request you to go 

through the articles and send in your comments to us, so that we 

incorporate them as we move on to the next level. 

Love Cinema! Promote Cinema!

Editor

IT'S HAPPY 
TIME 
FOR US AT 
ALL LIGHTS!

ALL LIGHTS | APRIL 2015



FESTIVAL PARTNERS

PRINCIPLE SPONSORS

FEATURED COUNTRY

SUPPORTING ORGANISATIONS

S P O N S O R S & S U P P O R T E R S

02 03ALL LIGHTS | APRIL 2015 ALL LIGHTS | APRIL 2015

C O N T E N T S

CONTENTS

Spotlight
04 Hong Kong FILMART

-The features and highlights of Hong Kong 
International Film & TV Market

Coverstory
14 Fiji- A Film Makers Paradise

-Know what Fiji has to offer 
for global filmmakers

Insight
08 Project Indywood

-A revolutionary concept to redefine Indian film 
industry

Retrospective
10 Berlinale 2015

-A round up of European Film Market and Berlinale

16 Mahanagar - An Indian Epic
-A review on the film directed by great Indian 
maestro Satyajit Ray

Get to know it
21 Film Festival Calendar

30 IFTA  - International Schedule of 
Definitions

34 Most Important Things Which Will Help 
Your Movie Distribution During the Pre or 
Post-Production Stage

Reader’s Perspective
26 So Near, Yet So Far. Biggest 

Misses of All Times !

Filmosphere
24 Campus Choice Cine Awards

36 Upcoming Releases

®

Publisher
Premavathi Mannadath

Chief Editor:
B Unnikrishnan

Managing Editor:
Sohan Roy

Editor:
Arun M Sugathan

Advisory Panel Members:
Dan Wolman -Renowned Film Director

Khosro Masoumi -Renowned Film Director 

Nora Armani - Founding Artistic Director SR Socially Relevant Film 
Festival New York

Manoj Srivastava - Film Director and Film Consultant

Project Head:
Samarth Ambujakshan

Creative Head:
Sajo John

Associate Editors:
Lakshmy Raveendran, Jinu Donel

Chief Layout Designer:
Antony George

Associate Designer:
Abhilash T S

Design Coordinator:
Shini Rajan

Advertising & Marketing:
Nijin Varghese Mappilla, Manu Menon

Contributing Team:
Nisha Joseph, Tom Joseph, Rohith S Anand, 

Vishnu Mohan, Vyshakh Prasannakumar, Sumy Mary 

Photo Courtesy:
Talal Manzoor, Varun S Kumar

Printed and Published by Premavathi Mannadath for Aries 
Telecasting Pvt. Ltd., BCG Building, Opp. CSEZ, Kakkanad, 

Kochi, Kerala – 682037, Tel: 0484 4066666

Printed at Indu Systems, Vishnupuri Building, Cochin 
University Road, South Kalamassery, Kochi - 682022

All rights reserved. Reproduction of any matter published in 
this magazine, in part or whole, or in any language or 

format, without the prior permission of the publishers, is 
strictly prohibited and will be liable for legal action, and cost 

and consequences thereof.

Printed and distributed every month.

The Printer/Publisher/Managing Editor is not responsible for any 
opinions/facts/collections by contributors in All Lights Film Magazine. It is the sole 

responsibility of the authors.

For enquiry and feedback, drop in a mail to 
contact@alllightsfilmmagazine.com 

 
www.alllightsfilmmagazine.com

AIFEC

I N D I A T R A D E E D I T I O N

ALL INDIA FILM EMPLOYEES 
CONFEDERATION

APRIL 2015



FESTIVAL PARTNERS

PRINCIPLE SPONSORS

FEATURED COUNTRY

SUPPORTING ORGANISATIONS

S P O N S O R S & S U P P O R T E R S

02 03ALL LIGHTS | APRIL 2015 ALL LIGHTS | APRIL 2015

C O N T E N T S

CONTENTS

Spotlight
04 Hong Kong FILMART

-The features and highlights of Hong Kong 
International Film & TV Market

Coverstory
14 Fiji- A Film Makers Paradise

-Know what Fiji has to offer 
for global filmmakers

Insight
08 Project Indywood

-A revolutionary concept to redefine Indian film 
industry

Retrospective
10 Berlinale 2015

-A round up of European Film Market and Berlinale

16 Mahanagar - An Indian Epic
-A review on the film directed by great Indian 
maestro Satyajit Ray

Get to know it
21 Film Festival Calendar

30 IFTA  - International Schedule of 
Definitions

34 Most Important Things Which Will Help 
Your Movie Distribution During the Pre or 
Post-Production Stage

Reader’s Perspective
26 So Near, Yet So Far. Biggest 

Misses of All Times !

Filmosphere
24 Campus Choice Cine Awards

36 Upcoming Releases

®

Publisher
Premavathi Mannadath

Chief Editor:
B Unnikrishnan

Managing Editor:
Sohan Roy

Editor:
Arun M Sugathan

Advisory Panel Members:
Dan Wolman -Renowned Film Director

Khosro Masoumi -Renowned Film Director 

Nora Armani - Founding Artistic Director SR Socially Relevant Film 
Festival New York

Manoj Srivastava - Film Director and Film Consultant

Project Head:
Samarth Ambujakshan

Creative Head:
Sajo John

Associate Editors:
Lakshmy Raveendran, Jinu Donel

Chief Layout Designer:
Antony George

Associate Designer:
Abhilash T S

Design Coordinator:
Shini Rajan

Advertising & Marketing:
Nijin Varghese Mappilla, Manu Menon

Contributing Team:
Nisha Joseph, Tom Joseph, Rohith S Anand, 

Vishnu Mohan, Vyshakh Prasannakumar, Sumy Mary 

Photo Courtesy:
Talal Manzoor, Varun S Kumar

Printed and Published by Premavathi Mannadath for Aries 
Telecasting Pvt. Ltd., BCG Building, Opp. CSEZ, Kakkanad, 

Kochi, Kerala – 682037, Tel: 0484 4066666

Printed at Indu Systems, Vishnupuri Building, Cochin 
University Road, South Kalamassery, Kochi - 682022

All rights reserved. Reproduction of any matter published in 
this magazine, in part or whole, or in any language or 

format, without the prior permission of the publishers, is 
strictly prohibited and will be liable for legal action, and cost 

and consequences thereof.

Printed and distributed every month.

The Printer/Publisher/Managing Editor is not responsible for any 
opinions/facts/collections by contributors in All Lights Film Magazine. It is the sole 

responsibility of the authors.

For enquiry and feedback, drop in a mail to 
contact@alllightsfilmmagazine.com 

 
www.alllightsfilmmagazine.com

AIFEC

I N D I A T R A D E E D I T I O N

ALL INDIA FILM EMPLOYEES 
CONFEDERATION

APRIL 2015



S P O T L I G H T

04 05

S P O T L I G H T

ong Kong is a land of rich 

cultural diversity, a major 

tourism destination attracting 

thousands of tourists every year. 

Besides the serene environment, Hong 

Kong is also famous for 'Hong Kong 

FILMART, Asia's largest film and 

entertainment market held every year 

to promote Hong Kong as the regional 

hub for sales and production of film 

and television.

Organised by Hong Kong Trade 

Development Council (HKTDC), the 

19th edition of the film market will be 

held from 23rd to 26th March at Hong 

Kong Convention & Exhibition Centre. 

Regarded as a significant cross - media, 

cross - industry entertainment trade 

platform, the FILMART excels in 

promoting 

areas of film financing, distribution, 

production, post-production, TV, digital 

entertainment, film & broadcasting and 

also location shooting.

Last year, Hong Kong FILMART  saw a 

9% increase in the number of 

exhibitors as compared to its previous 

editions. Over 770 exhibitors from 32 

countries and regions participated in 

the FILMART, pavilions including first 

time pavilions from Russia, were seen 

at the exhibition. American Pavilion 

returned with increased number of 

nearly 40 US companies. Other 

returning pavilions are from Canada, 

Chinese mainland, France, India, 

Indonesia, Israel, Italy, Japan, South 

Korea, Malaysia, the Philippines, 

Singapore, Taiwan and United 

Kingdom etc. 6,753 visitors from 51 

countries and regions attended the 

market, increased by 7% compared 

with figures in 2013. With "Screening 

Blast" campaign to highlight screenings 

at FILMART, over 400 screening 

sessions were held (12% increase as 

compared with 2013), including 

around 80 world or international 

premieres. 37 films were screened, 

inspiring attendees with an appetite of 

Asian movies. Some of the 

distinguished productions include 

"The Midnight After", "Aberdeen" 

by Hong Kong and "Black Coal, 

Thin Ice" from Chinese 

mainland.

With the aim to 

become 

one-stop-shop concept to host various 

elements of the film industry under 

one roof, Hong Kong FILMART 

continues its pursuit to be bigger and 

better to provide its attendees an 

exciting and never before experience at 

the FILMART.

This year, the FILMART expects 

delegates from various territories 

including Chinese mainland, Japan, 

Malaysia, Taiwan, Thailand and 

Vietnam. Visitors are also expected 

from emerging markets such as 

Cambodia, India, Indonesia, Russia, 

South Africa and United Arab Emirates.  

The FILMART  also expects to welcome 

over 770 exhibitors from more than 30 

countries and regions. Other renowned 

international exhibitors returning with 

their pavilions this year include 

Canada, Chinese mainland, EU, France, 

Japan, Korea, Singapore, the 

Philippines, 

HONG KONG 
FILMART2015

Russia, Taiwan, UK and USA.

It is expected that over 150 digital 

entertainment companies will 

participate at the market, including 

about 40 Hong Kong companies joining 

under the Animation and Digital 

Entertainment Pavilion funded by 

Create HK. This year again, Short Film 

Café will showcase award winning 

short films in the area and Business 

Intellectual Property Zone (BIP Zone) 

will be continued with consultation 

available onsite from consultants and 

lawyers, with additional promotion for 

the Asia IP Exchange (AsiaIPEX).

An event record of over 80 World and 

International Premieres will be 

screened at FILMART. Other than the 

existing screening venues in HKCEC, 

the newly renovated UA Cine Times 

(Times Square, Causeway Bay) is the 
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new screening venue. Just like every 

year, this year too, a series of thematic 

conferences will be organized at the 

FILMART. Six thematic conferences 

gathering expert speakers of various 

industries, i.e. TV, digital 

entertainment, music to share their 

views on the latest market trends with 

the audiences. The conference titles 

are:

—Film: Find Your Opportunities in the 

Media Convergence  Age

—Film: The New Silk Road of Asia’s 

Film Industry: Challenges, 

Opportunities and Partnership 

(supported by China Daily) 

—Film: Making Asian Films in America 

[Organised by Producers’ Guild of 

America (PGA)]

—TV World 2015 International Forum: 

The Rise of TV Streaming – 

Opportunities and Challenges

—Digital Entertainment Summit: T for 

Transmedia: Immersive Storyworld 

and A New Way of Audience 

Engagement

—Business Forum of the Hong Kong 

Asian-Pop Music Festival: Lighting Up 

Music Market in Asia with Surging 

Digital Platform [concurrent 

conference, co-organised with the IFPI 

(Hong Kong Group)]The FILMART will 

also organise over 70 special events 

including seminars, parties, press 

conferences, cocktail receptions, 

premiers, award presentations etc. at 

the new screening venue, UA Cine 

Times (Times Square). Just like every 

year, this year too, a series of thematic 

conferences will be organised at the 

FILMART. Some of the topics which 

would be discussed include: Find your 

opportunities in the Media 

Convergence Age, TV World 2015 

International Forum: The rise of TV 

streaming - opportunities and 

challenges, Digital Entertainment 

Summit: T For Transmedia: Immersive 

Storyworld and a new way of audience 

engagement. In addition to the above, 

the FILMART will also host The 5th 

Hong Kong International Mobile 

Awards, to recognise all outstanding 

mobile films. 

The 9th edition of "TV World", a 

unique one-stop trade platform for 

television and broadcasting 

professionals, will cover different 

events including TV screenings, 

International forum and Networking 

activities. This forum was designed to 

enhance the competitiveness among 

the professionals in this field and help 

them explore new business 

opportunities. The theme of this year’s 

"TV World" would be "The Rise of TV 

Streaming" where leading figures from 

the industry would share their 

thoughts and ideas Strong presence of 

TV sector is another highlight of 

FILMART and “TV World” is expected 

to be attended by 300+ TV related 

exhibitors this year and they will cover 

local broadcasters such as TVB, now TV, 

RTHK and ATV, as well as major TV 

stations from overseas such as CCTV 

from Chinese mainland, NHK and TBS 

from Japan, SBS and KBS from Korea, 

ABS-CBN from the Philippines. Besides 

the FILMART, the 4 day extravagance 

will also witness a business forum of 

HK Asia-Pop Music Festival. Discussing 

about the music market in Asia with 

surging digital platform, the event will 

be held on 26th March where industry 

professionals will present the latest 

trends and business opportunities for 

the music industry. The HK Asia-Pop 

Music Festival (main event) will be 

held on 27th March 2015.

Hong Kong FILMART has become a 

bridge between the east and the west 

providing professionals an opportunity 

to venture into the vast and gigantic 

Chinese market space. Growing 

strength to strength, Hong Kong 

FILMART has become a face of Asia 

entertainment industry which is 

anticipated with vigour and enthuse 

year after year. So save your dates 

today, and fly to Hong Kong FILMART 

2015 - Here opportunities Await!
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What if the ‘entire 

linguistically separated 

Indian film fraternity’ joins 

together to become a 

single entity?

What if there is no 

segregation between 

parallel cinema and 

commercial cinema?

What if all critically 

acclaimed films become 

commercially & financially 

successful too?

What if the entire 

well-made Indian movies 

get a global audience 

across the boundaries? 

 
INDYWOOD 

calling..
www.indywood.in
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inema, the entertainment 

medium that has redefined 

the way people view a subject, 

is now influencing the entire vision of 

society sharing new dimensions of 

culture. A cinema is not just a 

representation of great thoughts, but 

also a walk into the lives of people 

around us. With the mass appeal of the 

medium, film offers a greater degree of 

acceptance and is very effective in 

terms of public attraction. The socio 

cultural transactions make cinema the 

most preferred form of entertainment 

of the century. Nowadays a movie in 

theatre is not merely a viewing 

experience, but a package of 

entertainment offering comfortable 

celebration of the day. 

When we trace the golden days of 

filming, we will get amazed about the 

growth and transition that happens for 

this amazing art. The future and scope 

of this entertainment medium is 

always unlimited and beyond 

predictions.  The timely introduction 

of advanced techniques and 

equipments keeps the art always 

modern and contemporary. The regular 

and progressive experiments by the 

master minds on the filming resulted 

in what we call the commercial 

cinema. Commercial cinema as a 

profitable commodity experience 

competition in all levels from 

planning, production and presentation.  

This is one among the reasons that 

keep the industry always fresh and 

flexible.

Today, Indian Cinema is no longer 

confined to a particular genre. It is 

interesting to note how concepts that 

were initially introduced by Bollywood 

gradually became a part of cinema 

across the country. Indian cinema has 

excelled in the last 100 years and it 

ranks top in the world for theatrical 

admissions and number of movies 

produced. But when it comes to the 

revenue generation or garnering 

accolades, Indian film industry has 

been falling well short of Hollywood. 

Reason is pretty simple. Though Indian 

film industry has all the potential to 

make it to the top, hindrance for the 

development lies in the fact that the 

industry is fragmented. In order to 

establish Indian film industry as the 

world's No.1 in every aspect, renowned 

Hollywood filmmaker from India, Mr. 

Sohan Roy has devised a unique 

concept to integrate different film 

industries in India, through a 

revolutionary concept called PROJECT 

INDYWOOD. 

India, despite being the No.1 in the 

number of films produced in a year 

lacks the potential to bring revenue 

from the same. Also, the industry is 

fragmented to such a great extend and 

there is no common link to get 

connected with global leaders. The 

language divide within the Indian film 

industry certainly plays a pivotal role 

in restricting ourselves to be a 

powerful global identity. The country 

boasts many regional hubs such as 

Bollywood, Tollywood, Kollywood, 

Mollywood etc. But when analyzing the 

bigger picture in India, it is clear that 

we certainly miss out to coordinate the 

industry under a single roof. 

Striving to reach its vision "To be a 

platform to unify the entire Indian 

Film Fraternity and to make it numero 

uno", the Project Indywood is 

developed after years of research and 

practiced understanding the success 

mantra of Hollywood, the universal 

film industry. 

Other major objective of this one-of-its-

kind project is to improve the quality 

of production in Indian cinema arena. 

Once the quality is maintained to a 

global level, the accolades and 

recognitions will come naturally to the 

country. Also, efforts will be made to 

sell Indian movies, irrespective of the 

languages that they are made in, to 

film markets in USA, Australia, UK and 

beyond that new strategies will be 

formulated to explore untapped 

markets. Be it Marathi, Bengali, Tamil, 

Malayalam or Telgu, every film hub 

will get an opportunity to promote 

their films outside India. 

The project includes having 10,000 

new generation multiplex screens 

across India with high definition 3D 

projection and brilliant sound design. 

With the introduction of multiplexes 

movies are gradually moving away 

from the traditional theatre setups to a 

more realistic approach, where one 

feels like being an integral part of the 

C

scene.  The new generation 

multiplexes introduces and updates 

the most modern technologies in to 

the theaters to attract the audience to 

the big screen. The idea of multiplexes 

undoubtedly increased the number of 

audience and commercially marked a 

new wave in the film industry.

The major objective of Indywood is to 

provide a unique and common 

platform for all individuals related to 

film industry to have each territory 

enabled with excellence and expertise. 

The attempt will help to make a big 

difference to the current 

entertainment scenario. With the 

complete implementation of 

Indywood, India will get established 

with new generation exhibition 

centres providing quality inspection 

and certification system with the best 

audio visual effects. The vision of the 

project is to brand and market Indian 

movies globally through various Film 

Festivals and Film Markets and to 

establish India as the venue for the 

largest Film Festival and Film Market 

in the world. As an initial step towards 

achieving this remarkable vision, the 

1st Indywood International Film 

Festival is scheduled to be conducted 

in Kochi, Kerala. The festival, that is 

going to attract quality films and movie 

buffs from around the world, will be 

held on August 2015. IIFF then spread 

its realms across the country by 

organizing next editions in major 

Indian films hubs like Hyderabad, 

Bangalore, Chennai, and Mumbai and 

so on.  

The social and economic benefits of 

the project are enormous. Indywood 

will help formulating new marketing 

strategies to draw more audience to 

theatres. The global path opened 

before the film industry directly and 

indirectly helps for the progress of 

other business sectors like tourism, 

technology etc. The project will create 

at least 1,00,000 new job opportunities 

in India. The entire kingdom into a 

single shell helps the film makers to 

get Legal Clarity, Insurance Clearance, 

Originality, Technology/Format, 

Planning, Copyright / Piracy, 

Marketing, Branding and a Universal 

Theme. The Indywood will provide 

confidence for Indian film makers to 

produce movies without any 

boundaries and compromises in 

standards. The ultimate aim of the 

Indywood is to make the preferred 

comfortable place for producers, movie 

professionals and film makers. And we 

hope that Project Indywood can take 

Indian film industry to new heights by 

helping various film industries to get 

unite under one roof. 

A revolutionary concept to 
redefine Indian film industry

PROJECT 
INDYWOOD 
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The Berlinale and the 

European Film Market can 

look back at a successful 

edition of the festival. "For 65 years 

now, the Berlinale brings the pubic and 

trade professionals together to 

experience film in all of its facets - 

and, more recently, in new formats. 

Once again the festival's 

internationality rose this year - at the 

same time the festival has consolidated 

its position in Berlin. The stars love 

coming to the Berlinale and appreciate 

the enthusiasm of moviegoers here," 

says Festival Director Dieter Kosslick.

Once again there was a huge flurry of 

activity at the European Film Market of 

the 65th Berlin International Film 

Festival: with some 8,500 trade 

professionals from 100 countries, of 

which 1,568 were buyers the EFM 

again registered an increase in 

participants over the previous year 

where the numbers were 8396 and 

1499 respectively. Sales were good and 

included the Competition films Elser, 

Taxi and Knight of Cups. Numerous US 

distributors also made lucrative deals 

for Hollywood titles, e.g., Mel Gibson's 

Hacksaw Ridge or Freeheld with 

Julianne Moore.

On the nine days of the EFM, a total of 

748 films were shown in 1,014 

screenings at the EFM's 38 venues. 532 

of them were market premieres - new 

cinematic works at the industry's first 

international marketplace of the year 

for film rights and audiovisual content. 

The response to the EFM's many long-

established events, as well as to new 

initiatives and event series was also 

exceedingly positive. In all, 1,200 

visitors turned out for the three EFM 

Industry Debates presented by the IFA.

At the 12th edition of the Berlinale Co-

Production Market that was held from 

February 8 to 10, the producers of the 

36 selected film projects met with 

potential co-production and financing 

partners. Within three days, more than 

1200 individual meetings took place 

with a total of 500 participants. More 

than 190 films that have participated 

in the Co-Production Market have been 

completed this year alone, and five of 

them were screened at the Berlinale.

Alongside the works of a number of 

cinema's grand masters, new 

discoveries were among the many 

highlights of this year's festival. In 

addition, the many panel discussions 

and talks held by the different festival 

sections attracted large audiences. 

Once again the festival proved to be a 

site of important impulses for the 

culture of international debate. 

Another huge success with the public, 

professionals and critics was the 

expansion of the Berlinale programme 

and the EFM to include the field of 

serial formats. The Berlinale is the first  

film festival in the world to give serial 

works a prominent position, and in 

doing so provides for the growing 

cultural significance and status of 

drama series in the film industry.

A special attraction was the Drama 

Series Days of the EFM, held for the 

first time this year in cooperation with 

the Film- und Medienstiftung NRW. 

The two panel discussions on the topic 

of "high-quality international and 

national drama series" were completely 

booked out; and the market screenings 

of the eleven selected series, well-

attended. Also the pitching of drama 

series at the Berlinale Co-Production 

Market - where six serial projects were 

presented - went over well with 

producers, distributors, authors and 

creators.

Minister of State and Federal 

Government Commissioner for Culture 

and the Media - visited the European 

Film Market (EFM) of the 65th Berlin 

International Film Festival in the 

Martin-Gropius-Bau. Together with 

EFM President Beki Probst and EFM 

Director Matthijs Wouter Knol, 

Minister of State Monika Grütters 

toured the trade fair for an hour and 

spoke with various EFM exhibitors. 

She also took a look at the booth of the 

initiative "Berlinale Talents Market 

Hub".

Minister of State Monika Grütters 

emphasised after her tour: "The EFM is 

one of the world's most important 

platforms for trading film rights and 

audiovisual content. While the 

Berlinale, the largest audience festival 

in the world, attracts several hundred 

thousand movie-goers each year. 

Moreover, the latest developments in 

the media world are now reflected at 

the EFM in a number of new offers. 

This year for the first time the fair is 

open to sophisticated, high-quality 

drama series, which have become one 

of the most influential genres of 

contemporary media culture and are 

particularly popular with young 

people. Significant is also the interest 

in start-ups focusing on film and 

moving image content. These 

companies may now engage here in 

targeted networking with the 

international film industry. In 

Germany's start-up capital Berlin, an 

innovative offer that promises much in 

the future."

For the first time in the history of 

Berlinale 2015
Highlighting a fabulous line-up of stars,
new film discoveries and a thriving EFM
F

EFM Industry Debate 
(c) Berlinale 2015/Oliver Möst

Monika Grütters visits EFM, 
from left to right: Matthijs Wouter Knol (EFM), Cornelia Hammelmann (DFFF), 
Monika Grütters (BKM), Mariette Rissenbeek (German Films), Beki Probst (EFM), 
Frank Völkert (FFA): (c) Berlinale 2015/Juliane Eirich
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EFM, a special programme was focused 

on Asian continent. In partnership 

with "Bridging the Dragon" and to the 

keen interest of market participants, 

different events were held on current 

developments in the Chinese media 

world. Market participants greatly 

appreciated another new EFM 

initiative: the EFM Start-ups, organized 

in cooperation with the Medienboard 

Berlin-Brandenburg and Startup 

Germany e.V. Also, three cash prizes 

were awarded to selected projects at 

the Berlinale Co-Production Market. 

The European Film Market of the 

Berlin International Film Festival is 

one of the industry's three largest film 

markets worldwide. It is held at two 

exhibition venues, the Martin-Gropius-

Bau (MGB) and the Marriott Hotel at 

Potsdamer Platz. The main partners of 

the Berlinale Co-Production Market are 

the MDM - Mitteldeutsche 

Medienförderung and Creative Europe 

MEDIA, a programme of the European 

Union. Once again, the Berlin House of 

Representatives is the Berlinale Co-

Production Market's cooperation 

partner and main venue. And the 

Berlinale Co-Production Market is part 

of the European Film Market.

KEY FIGURES European Film Market

2015 (by Feb 12) 2014 (final figures)

Total Number of Companies* 489 487

Countries 64 54

Stands / Offices 179 183

Participants ca. 8,500 8,396

Countries 98 107

Buyers 1,568 1,499

Countries 67 62

Films 748 784

Market Premieres 533 574

Screenings 1,014 1,109

Screening Facilities 38 39

*Including all companies participating in the EFM: with stands/offices (+sub-

companies) New country exhibiting: Panama

EFM Market impression  
(c) Berlinale 2015/Oliver Möst

EFM Director Matthijs Wouter Knol
(c) Berlinale 2015/Lia Darjes
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iji is known as one of the 

world's most popular tourist 

destinations, but it also has so 

much more to offer for 

filmmakers.

There is a big reason to make the trip 

to filming paradise-a 47 per cent tax 

rebate on qualifying expenditure for 

commercials, television shows and 

feature films. Fiji is more than just the 

sand, sun and sea to offer to 

filmmakers. Lush tropical rainforests, 

rugged mountains, stunning waterfalls, 

F
urban landscapes, colonial 

architecture, dazzling rivers, all in 

pristine condition, along with some of 

the most luxurious hotels, resorts, 

restaurants and private homes 

anywhere on the planet are all 

available as shoot locations.

While many productions choose to set 

their stories in Fiji, it has also doubled 

up for many other locations. Fiji's 

capital Suva has doubled for locations 

as diverse as New York to Chennai in 

India. The Navua River and its 

surroundings doubled up for the wild 

jungles of Borneo. Sigatoka doubled up 

for locations ranging from an isolated 

stretch of the India- Pakistan border to 

the highlands of New Guinea. And 

when Oscar winning director Robert 

Zemeckis, who also directed the Tom 

Hanks blockbuster Castaway on 

location in Fiji, needed the perfect 

location to depict Heaven in the hit 

film Contact, the Yasawa Islands were 

the only place he imagined heaven to 

be like.

Film Fiji, Fiji's film commission, 

administers the 47 per cent tax rebate - 

one of the highest anywhere in the 

world. Other incentives are also 

available to international productions. 

These include refund of value added 

tax (VAT) on goods and services 

purchased in Fiji, waiver of customs 

duty and bond for filming gear and a 

waiver or reduction of taxes payable by 

foreign crews.

Earlier this year Film Fiji, Fiji Airways 

and Tourism Fiji signed a 

Memorandum of 

Understanding (MOU) for the 

promotion of Fiji as a film 

destination to overseas 

based production houses 

for filming of Hollywood, 

Bollywood and other 

international 

productions. This will 

see a coordinated 

approach by these 

organisations in bringing to Fiji new 

opportunities for film production.

Movies Shot in Fiji
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AN 
INDIAN 
EPIC: 
MAHANAGAR

n Indian epic. A Bengali film 

directed by the great Indian 

maestro-Satyajit Ray. The film 

which portrayed integrity, trust, 

commitment, womanhood and much 

more. You have every reason to fall in 

love with a movie of such potential 

and aesthetic quality. You do not have 

to guess, the movie which has an 

undeniable position in the Indian film 

history: "Mahanagar"-The Big City.

Mahanagar, the 1963 Indian drama 

written and directed by Satyajit Ray 

adapted from Naredranath Mitra's 

‘Abataranika’ has a lot to offer. Yet 

another highlight of the movie is the 

central character played by Madabhi 

Mukherjee, who gives out a show 

stealing performance in the film and 

turned out to be the favorite of the 

film critics whole over the world. 

The film is set in the post-

independence period in Calcutta, 

revolves around a middle class family 

consisting family man Subrata 

Mazumdar (Anil Chatterjee), who 

works as a bank clerk, lives with his 

wife, children and parents. The family 

has been going through deep financial 

crisis and he is finding it hard to meet 

the ends. To find a solution to this, 

Subrata and his wife Arati (Madabhi 

Mukherjee) decide that Arati must find 

a job. She takes job as a sales woman 

promoting a new knitting machine. 

Her father-in-law who is indifferent 

about women taking jobs but is forced 

to accept it when Subrata says that 

things have changed and it is not like 

old days. The day when Arati sets out 

for work witnesses dramatic events at 

their. A frame composed of Subrata 

and Arati having their meal after a long 

time, probably after their marriage as 

Subrata's sister recollects, who is 

sitting beside and seems excited about 

her sister in law going to work. 

Meanwhile Arati's mother-in-law in the 

background wiping the tears who still 

finds it difficult to accept the reality 

that a women in her family is going to 

work. When Subrata tries to console 

her by saying a quote by Bernard Shaw, 

she seems not to listen to him 

anymore. Whereas Arati bursts into 

tears when her son Pintu behaves to 

her indifferently. Through all these 

scenes Ray establishes the level of 

indifference, hope, desperation and 

commitment of all the characters 

involved in the movie. The scene gives 

us a mood of sentiments when Arati 

sets out for the job when suddenly, 

Pintu calls out for his mother and asks 

her what is that she is going to buy 

him. A delighted Arati runs to her son 

and embraces him to say that 

"Whatever ever you want"; here Ray 

brings back the optimism and positive 

energy to the character and thereby to 

the audience.

Arati finds her new job interesting and 

begins to prosper in her field. She gets 

along with her Anglo-Indian colleague 

Edith (Vicky Redwood) and as an 

efficient staff earns the trust of her 

boss Himangshu Mukherjee (Haradhan 

Banerjee). While in a salary hike issue 

Arati's boss demands her to take up the 

initiative and leadership to discuss 

such issues with him rather than 

sending an Anglo-Indian, clearly 

showing his discrimination towards 

the outsiders. Meanwhile Arati does 

not show much attention towards it 

and continues to be in good terms with 

Edith. The day when she receives her 

first salary she looks into her own 

smiling reflection in the restroom 

mirror. Holding a bunch of fresh notes 

she sees wonderful and happy future 

in front of her. Meanwhile Edith 

enters the restroom after complaining 

about the old notes the accountant has 

given her and exchanging a few notes 

with Arati, Edith offers Arati a lipstick 

which she refuses to accept. Edith 

points out that she has put an 

vermillion between her hairs, bindhi 

on her forehead; so what is wrong with 

trying a lipstick. In spite of her shyness 

she finally tries it and wipes it off with 

a tissue paper and puts it into her bag.

On the same day she buys gifts for her 

everyone in her family bringing a jovial 

mode in the family. While explaining 

her job to Subrata, Arati says that he 

will not be able to recognize her at 

work. Her involvement in the job 

makes Subrata suspicious about her 

and asks if she will be able to recognize 

him at home. Her initially supportive 

husband turns insecure and starts 

looking for a part time job and asks 

Arati to quit as she has become tired 

and started turning strange to him. A 

depressed Arati who had started 

enjoying the job in spite of all the 

difficulties finds it painful to leave the 

job. But Subrata who is so particular 

that she should resign the job asks her 

to sign the resignation paper. On her 

way to the office to resign blended 

with intercuts of Subrata's bank failure, 

the director bring out the tension in 

the audience. Subrata somehow 

reaches her through telephone and 

asks her not quit. Now the entire 

responsibility of the family falls on 

Arati who in turns much for 

committed to the family asks for a hike 

in her salary. 

Subrata passes through a state of 

melancholy when he remains jobless, 

the mental stress in him due to the 

suspicion also rises when he finds a 

lipstick in Arati's bag. He becomes 

A
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AN 
INDIAN 
EPIC: 
MAHANAGAR
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the point where the film takes an 

unexpected twist. Arati with all her 

loyalty and integrity pleads to Mr. 

Himangshu should be showing 

disrespect just because of Edith being 

an Anglo-Indian. She demands that he 

should apologize to Edith for the 

injustice that he has done to her. But 

her boss never listens to her. A strong 

willed Arati takes out the resignation 

letter in her bag and hands it to him 

and leaves instantly. Downstairs she 

meets her husband. They move to a 

corner and Arati explains the entire 

story to him. She explains that she 

could not resist the injustice towards 

Edith in spite of all the problems their 

family is going through. A sensible 

husband is seen in the movie when 

Subrata comes forward and says that 

what she had done is right and he is 

proud that she had stood against the 

wrong doing. A relived Arati looks up 

to see the buildings and says in such 

big city there are lots and lots of 

speechless as of the desperate 

situation in which he is in. But a loyal 

Arati throws the lipstick outside and 

says she don't prefer what Subrata is 

not interested in. A clear portrayal of 

womanhood is seen here. As the film 

moves on much more tension adds 

when Subrata finds Arati with a 

stranger in a hotel, but finds reveled 

when he hears her speaking highly of 

her husband as a workaholic and a 

successful business man. He 

understands that the stranger to be her 

client.

Towards the climax Subrata decide to 

visit Arati to meet her boss at the 

office. Her boss offers him a job at the 

firm to which Subrata responds 

positively. Meanwhile Arati finds Edith 

crying in the restroom who has been 

terminated from the job by accusing 

Edith of being irresponsible in the job 

and having fun by bunking the job. 

Arati, who very well knew that she was 

ill, decides to talk to her boss. This is 

opportunity and giving a hope to live 

and move forward with confidence. As 

the couple moves out to the street the 

camera zooms out to show the 

"Mahanagar".

“The Big City" has lot to offer. It deals 

with the emotions and problems of a 

common man. More than 50 years of 

its release the film is still remembered 

for its directorial brilliance and an 

excellent treatment. It has every right 

to be classified as one among the 

greatest movie made in India. As 

famous American critic Roger Ebert has 

written-"Ray's films are about Indians, 

and I am not an Indian, but Ray's 

characters have more in common with 

me than I do the comic-strip characters 

of Hollywood." At some point we see 

ourselves in a movie, so close, so 

attached. We see ourselves on screen. 

We show a close attachment to such 

movie. Mahanagar is a movie in that 

list.  
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he first ever Red Carpet 

Campus Award in India, the 

Campus Choice Cine Awards, 

was organized by Aries Vismayas Max 

in association with The Department of 

Ship Technology, Cochin University of 

Science and Technology (CUSAT), 

Kerala.  The new generation film 

awards were exclusively voted, hosted 

and organized by the college students 

in Kerala as part of the Silver Jubilee 

celebration of the prestigious National 

Cultural Fiesta ANCHORAGE.

The event honored the young talents 

All Lights Film Magazine Managing Editor Sohan Roy handing over the first copy of 

pre-launch issue to renowned South Indian film director I.V.Sasi

T in Malayalam film industry based on 

their exceptional performances in the 

year of 2014.  The C-Awards Nite was a 

star-studded one with the gracious 

presence of more than 50 cinema 

professionals and other dignitaries. 

The legends of the Malayalam film 

industry I.V Sasi, Kaviyoor Ponnamma 

and Suresh Kumar were honored with 

Life Time Achievement Awards for 

bestowing life time contributions to 

the cinema.

‘7th Day' grabbed the best movie of the 

year while Asif Ali and Parvathy 

Menon were adjudged as the most 

popular actors by the new generation. 

Shyamdhar's 7th Day was voted as the 

best movie whereas Abrid Shine won 

the best director award for his movie 

1983 . Gopi Sunder bagged his award 

for best music direction. Joju George, 

Renji Panicker, Job Kurian, Sameer 

Thahir, Srinda Ashab, Nikki Galrani 

were awarded for their remarkable 

performances contributed to the 

industry. 
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ebruary 22nd 2015, the world 

saw yet another set of Oscar 

winners.  This article series 

will take you through a set of movies, 

directors, actors who have failed to 

meet the panel expectations to get 

their Oscars!!

Awards are a representation of abstract 

concepts of dedication and hard work. 

With the 2015 Oscars, winners list out; 

let's contemplate on the best works 

which were snubbed through time. 

With over 6500 movies produced every 

year by different countries across the 

world some movies turn out to be 

sheer classics, some "just the right mix" 

while some plain right dreadful! But if 

we look over the times many of the 

greatest movies, directors, actors have 

been overlooked by the Oscar 

committee time and again. 

Starting with a pretty old feature which 

was disregarded at the Oscars was

. Released in 1946, it 

narrated the story of James Stewart, a 

depressed businessman who commits 

suicide and then discovers what life 

would be for his loved ones when he 

wasn't around for them. This 

beautifully crafted film had everything 

it takes to win an award. Even though 

it received 5 nominations it failed to 

win, not even a Best Actor award for 

Stewart whose unbridled performance 

moved many of us to tears.

set in the year 

 "It's 

A Wonderful Life"

“The African Queen" 

hope of owning a fraction of Audrey 

Hepburn's glamor was not accounted 

worthy of an Oscar.

, a 1961 classic didn't receive 

much love by the academy except for 

Hepburn. It lost to "Sons and Lovers" 

which was 

supposedly thought to 

be a cultural behemoths. 

Wish Oscars would take that back!

1960 Classic  by Alfred 

Hitchcock was a classic which never 

got a spot in Oscar, let alone its luck to 

be nominated in the race except for 

the Best Director category. The movie 

had a haunting score and set a bench 

mark for horror - thriller genre but 

unfortunately it was snubbed, or was it 

disregarded since it belonged to an 

 "Breakfast at 

Tiffany's"

"Psycho"

unconventional genre?

1969 movie , a 

stirring tribute to the quality of film is 

an American epic directed by Sam 

Peckinpah 

which 

was snubbed of 

its Oscar contention. 

Telling the tale of an aging outlaw 

gang on Texas-Mexico border trying to 

exist in the changing "modern world" 

of 1913, the movie had its share of 

controversies for its graphic violence 

and its portrayal of crude men 

attempting to survive by any amiable 

 "The Wild Bunch"

means. The movie was noted for its 

intricate, multi-angle, quick-cut editing, 

using normal and slow images and 

introducing a revolutionary cinema 

technique in the 60's. Unfortunately, 

it never made it to the top 8.

The year 1980, came up with an 

incredible scary movie , 

but somehow Academy and horror 

doesn't seem to go very well. An 

adaptation of Stephen Kings novel of 

the same name starring Diane 

Johnson and Jack Nicholson, the 

movie was directed by Stanley 

Kubrick. Even with a strong critical 

acclaim the movie somehow never 

manage to the make it to the Oscar 

list. 

Which mortal wouldn't have moved 

to tears watching the masterpiece 

everyone expect 

for the academy. Released in the year 

1988, this Italian 

drama piece 

written and 

directed by 

Giuseppe 

Tornstore, was a 

tribute to the 

power of 

cinemas, and the 

effect it can have 

on a young 

individuals life. It 

was a perfect fit 

for the Oscars but 

it was knocked 

out of "Best 

Foreign Movie" 

contention.

Christian Nolan 

would have been 

used to get snubbed by 

Oscars from years now. His classic 

 released in 2000 was not 

quite a good start. Though acclaimed as 

The Indie find of 2001, it barely got its 

share of recognition in the screenplay 

nomination. The movie was praised for 

"The Shining"

"Cinema Paradiso" 

"The 

Memento"

1951, was a 

huge hit and 

widely acclaimed 

movie which scored a 

nomination for Katherine 

Hepburn, Humphery Bogart and 

director John Huston but somehow it 

didn't quite make it to the Best Picture 

nominations. Though "Quo Vadis" 

robbed the claim of victory from The 

African Queen, the movie still remains 

one heck of an adventure for the 

viewers to continue to come back. 

Surprise! I have another classic which 

was disregarded at the Oscars in the 

1960's. The film that inspired a 

generation of girls to don little black 

dresses and oversized sunglasses in the 

F

Neha Nair
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saw yet another set of Oscar 

winners.  This article series 

will take you through a set of movies, 

directors, actors who have failed to 

meet the panel expectations to get 

their Oscars!!

Awards are a representation of abstract 

concepts of dedication and hard work. 

With the 2015 Oscars, winners list out; 

let's contemplate on the best works 

which were snubbed through time. 

With over 6500 movies produced every 

year by different countries across the 

world some movies turn out to be 

sheer classics, some "just the right mix" 

while some plain right dreadful! But if 

we look over the times many of the 

greatest movies, directors, actors have 

been overlooked by the Oscar 

committee time and again. 

Starting with a pretty old feature which 

was disregarded at the Oscars was

. Released in 1946, it 

narrated the story of James Stewart, a 

depressed businessman who commits 

suicide and then discovers what life 

would be for his loved ones when he 

wasn't around for them. This 

beautifully crafted film had everything 

it takes to win an award. Even though 

it received 5 nominations it failed to 

win, not even a Best Actor award for 

Stewart whose unbridled performance 

moved many of us to tears.

set in the year 

 "It's 

A Wonderful Life"

“The African Queen" 

hope of owning a fraction of Audrey 

Hepburn's glamor was not accounted 

worthy of an Oscar.

, a 1961 classic didn't receive 

much love by the academy except for 

Hepburn. It lost to "Sons and Lovers" 

which was 

supposedly thought to 

be a cultural behemoths. 

Wish Oscars would take that back!

1960 Classic  by Alfred 

Hitchcock was a classic which never 

got a spot in Oscar, let alone its luck to 

be nominated in the race except for 

the Best Director category. The movie 

had a haunting score and set a bench 

mark for horror - thriller genre but 

unfortunately it was snubbed, or was it 

disregarded since it belonged to an 

 "Breakfast at 

Tiffany's"

"Psycho"

unconventional genre?

1969 movie , a 

stirring tribute to the quality of film is 

an American epic directed by Sam 

Peckinpah 
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was snubbed of 

its Oscar contention. 
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of 1913, the movie had its share of 
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and its portrayal of crude men 
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 "The Wild Bunch"

means. The movie was noted for its 

intricate, multi-angle, quick-cut editing, 

using normal and slow images and 

introducing a revolutionary cinema 

technique in the 60's. Unfortunately, 

it never made it to the top 8.

The year 1980, came up with an 

incredible scary movie , 

but somehow Academy and horror 

doesn't seem to go very well. An 

adaptation of Stephen Kings novel of 

the same name starring Diane 

Johnson and Jack Nicholson, the 

movie was directed by Stanley 

Kubrick. Even with a strong critical 

acclaim the movie somehow never 

manage to the make it to the Oscar 

list. 

Which mortal wouldn't have moved 

to tears watching the masterpiece 

everyone expect 

for the academy. Released in the year 

1988, this Italian 

drama piece 

written and 

directed by 

Giuseppe 

Tornstore, was a 

tribute to the 

power of 

cinemas, and the 

effect it can have 

on a young 

individuals life. It 

was a perfect fit 

for the Oscars but 

it was knocked 

out of "Best 

Foreign Movie" 

contention.

Christian Nolan 

would have been 

used to get snubbed by 

Oscars from years now. His classic 

 released in 2000 was not 

quite a good start. Though acclaimed as 

The Indie find of 2001, it barely got its 

share of recognition in the screenplay 

nomination. The movie was praised for 

"The Shining"

"Cinema Paradiso" 

"The 

Memento"

1951, was a 

huge hit and 

widely acclaimed 

movie which scored a 

nomination for Katherine 

Hepburn, Humphery Bogart and 

director John Huston but somehow it 

didn't quite make it to the Best Picture 

nominations. Though "Quo Vadis" 

robbed the claim of victory from The 

African Queen, the movie still remains 

one heck of an adventure for the 

viewers to continue to come back. 

Surprise! I have another classic which 

was disregarded at the Oscars in the 

1960's. The film that inspired a 

generation of girls to don little black 

dresses and oversized sunglasses in the 
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its non - linear narrative structure and 

motifs of memory, perception, grief 

and self-deception but somehow that 

was not enough for the Academy. 

Wondering what they had been looking 

for.

Released in 2002, , of 

one intricate movie which was set in 

Brazil was expected to taste defeat 

from the start. The movie is a crime 

drama directed by Frernando Meirelles 

and co-directed by Katia Lund. It 

depicts the growth of crime in Cidade 

de Deus suburb of Rio de Janerio. The 

movie never was given a chance to set 

its eye on the nominations. Despite all 

the critical acclaim, the movie was 

robbed of its Oscar glory, what a pity 

indeed.

"City of Gods"

Ever heard of 

 (2004), you guessed it 

another beautiful movie portraying the 

most touching defense of love even 

amid the guarantee of heartbreak. It 

was quirky, love story of our times and 

full of sad truths but was disregarded 

by the Academy for "Sideways". Bad 

taste I presume.

Next on the list is 2005, highest rated 

film

which never got an Oscar despite 

having 7 nominations. Written by 

Frank Darabont and starring Tim 

Robbins and Morgan Freeman, the 

movie narrated the tale of Andy 

Dufresne, a banker who is sentenced 

to life in Shawshank prison for the 

murder of his wife and her lover 

despite his claims of innocence. 

Despite the outstanding reviews and 

power packed performances, the film 

failed to grab the golden statue. 

Considered as the eleventh greatest 

film of the 2000s,  

(2006) is most often and noted film on 

the best-of-the-decades list. This British 

- American film based on P. D. James 

1992 novel, was directed and co-

written by Alfonso Curaron. The film 

takes place in 2027, where two decades 

of human infertility have left the 

society on the brink of extinction. The 

world-building of a near future 

"Eternal Sunshine of a 

Spotless mind"

 "The Shawshank Redemption" 

"Children of Men"

dystopia managed to be chilling and 

yet completely alive. The car chase and 

other make- believe moments of the 

movie made the critics go crazy on the 

sorrowful beauty and exhilarating 

action. But alas! The movie lost its race 

to "The Queen" facing an undeserved 

defeat.

All these movies, in spite of not being 

honoured with Oscar award, were well 

received by the world cinema lovers 

and have remained and will remain in 

the list greatest cinemas ever made.
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flag of any country in the Territory for 

which Ship exploitation is granted, but 

excluding shipping lines that are 

customarily licensed from a location 

outside the Territory or that are only 

serviced in but do not fly the flag of a 

country in the Territory.

Hotel means exploitation of a Motion 

Picture Copy only for direct exhibition 

in temporary or permanent living 

places, such as hotels, motels, 

apartment complexes, co-operatives or 

condominium projects, by means of 

closed-circuit television systems where 

the telecast originates within or in the 

immediate vicinity of such living 

places.

E 

Video means Video Rental, Video 

SellThru and Commercial Video 

exploitation of a Motion Picture but 

does not include any form of Internet 

or ClosedNet exploitation of a Motion 

Picture.

Video Rental means exploitation of a 

Videogram embodying a Motion 

Picture that is rented to the viewer 

only for non-public viewing of the 

embodied Motion Picture in a linear 

form within a private living place 

where no admission fee is charged for 

such viewing.

Video SellThru means exploitation of a 

Videogram embodying a Motion 

Picture that is sold to the viewer only 

for non-public viewing of the 

embodied Motion Picture in a linear 

form within a private living place 

where no admission fee is charged for 

such viewing.

Commercial Video means direct linear 

exhibition before an audience of a 

Videogram embodying a Motion 

Picture at the facilities of either 

organizations not primarily engaged in 

the business of

exhibiting Motion Pictures, such as in 

educational organizations, churches, 

Video Rights Definitions:

restaurants, bars, clubs, trains, 

libraries, Red Cross facilities, oil rigs 

and oil fields, or governmental bodies 

such as in embassies, military bases, 

military vessels and other 

governmental facilities flying the flag 

of the licensed territory, but only to 

the extent that such exploitation is not 

otherwise utilized in the licensed 

Territory as a form of Non Theatrical 

exploitation. Commercial Video does 

not include Non Theatrical, Public 

Video, Airline, Ship or Hotel 

exploitation, nor any form of making 

the Picture available over the Internet 

or a Closed Network.

E 

Pay TV means Terrestrial Pay TV, Cable 

Pay TV and Satellite Pay TV 

exploitation of a Motion

Picture but does not include any form 

of PayPerView, Free TV, Internet or 

ClosedNet exploitation of a Motion 

Picture.

Terrestrial Pay TV means over-the-air 

broadcast of a Motion Picture Copy by 

means of encoded Hertzian waves for 

television reception where a charge is 

made: (i) to viewers in private living 

places for use of a decoding device to 

view a channel that broadcasts the 

Motion Picture along with other 

programming; or (ii) to the operator of 

a hotel or similar temporary living 

place located distant from where the 

broadcast signal originated for use of a 

decoding device to receive a channel 

that broadcasts the Motion Picture and 

other programming and retransmit it 

throughout the temporary living place 

for viewing in private rooms.

Cable Pay TV means an originating 

transmission of a Motion Picture Copy 

by means of an encoded signal over 

cable for television reception where a 

charge is made: (i) to viewers in private 

living places for use of a decoding 

device to view a channel that transmits 

 Pay TV Rights Definitions:

the Motion Picture along with other 

programming; or (ii) to the operator of 

a hotel or similar temporary living 

place located distant from where the 

broadcast signal originated for use of a 

decoding device to receive a channel 

that broadcasts the Motion Picture and 

other programming and retransmit it 

throughout the temporary living place 

for viewing in private rooms.

Satellite Pay TV means the uplink 

broadcast of a Motion Picture Copy by 

means of an encoded

signal to a satellite and its downlink 

broadcast to terrestrial satellite 

reception dishes for television viewing 

located in the immediate vicinity of 

the reception dishes where a charge is 

made: (i) to viewers in private living 

places.

E 

Free TV means Terrestrial Free TV, 

Cable Free TV, and Satellite Free TV 

exploitation of a Motion Picture but 

does not include any form of 

PayPerView, Pay TV, Internet or 

ClosedNet form of exploitation of a 

Motion Picture.

Terrestrial Free TV means over-the-air 

broadcast by Hertzian waves of a 

Motion Picture Copy for television 

reception in private living places 

without a charge to the viewer for the 

privilege of viewing the Motion 

Picture, provided that for this purpose 

government television assessments or 

taxes (but not a charge for PayPerView 

or Pay TV) will not be deemed a charge 

to the viewer.

Cable Free TV means the originating 

transmission by coaxial or fiber-optic 

cable of a Motion

Picture Copy for television reception in 

private living places without a charge 

to the viewer for the privilege of 

viewing the embodied Motion Picture, 

provided that for this purpose neither 

government television assessments or 

Free TV Rights Definitions:

E Cinematic Rights Definitions:

Cinematic means Theatrical, 

NonTheatrical and Public Video 

exploitation of a Motion Picture.

Theatrical means exploitation of a 

Motion Picture Copy only for direct 

exhibition in conventional or drive-in 

theaters, licensed as such in the place 

where the exhibition occurs, that are 

open to the general public on a 

regularly scheduled basis and that 

charge an admission fee to view the 

Motion Picture.

Non Theatrical means exploitation of a 

Motion Picture Copy only for direct 

exhibition before an audience by and 

at the facilities of either organizations 

not primarily engaged in the business 

of

exhibiting Motion Pictures, such as in 

educational organizations, churches, 

restaurants, bars, clubs, trains, 

libraries, Red Cross facilities, oil rigs 

and oil fields, or governmental bodies 

such as in embassies, military bases, 

military vessels and other 

governmental facilities flying the flag 

of the licensed territory. NonTheatrical 

does not include Commercial Video, 

Public Video, Airline, Ship or Hotel 

exploitation.

Public Video means exploitation of a 

INTERNATIONAL SCHEDULE OF DEFINITIONS
Motion Picture Copy embodied in a 

Videogram only for direct exhibition 

before an audience in a "mini-theater", 

an "MTV theater" or like establishment 

that charges an admission to use the 

viewing facility or to view the 

Videogram, and that is not licensed as 

a traditional motion picture theater in 

the place where the viewing occurs.

E 

PayPerView means NonResidential 

PayPerView, Residential PayPerView 

and Demand View exploitation of a 

Motion Picture but does not include 

any form of Pay TV, Free TV, Internet or

ClosedNet exploitation of a Motion 

Picture.

Residential PayPerView means the 

broadcast of a Motion Picture Copy by 

means of an encoded signal for 

television reception in homes or 

similar permanent living places where 

a charge is made to the viewer for the 

right to use a decoding device to view 

the broadcast of the Motion Picture at 

a time designated by the broadcaster 

for each viewing.

NonResidential PayPerView means the 

broadcast of a Motion Picture Copy by 

means of an encoded signal for 

television reception in hotels or similar 

PayPerView Rights Definitions:

temporary living places where a charge 

is made to the viewer for the right to 

use a decoding device to view the 

broadcast of the Motion Picture at a 

time designated by the broadcaster for 

each viewing.

Demand View means the transmission 

of a Motion Picture Copy by means of 

an encoded signal for television 

reception in homes and similar 

permanent living places where a charge 

is made to the viewer for the right to 

use a decoding device to view the 

Motion Picture at a time selected by 

the viewer for each viewing.

E 

Ancillary means Airline, Ship and 

Hotel exploitation of a Motion Picture.

Airline means exploitation of a Motion 

Picture Copy only for direct exhibition 

in airplanes that are operated by an 

airline flying the flag of any country in 

the Territory for which Airline 

exploitation is granted, but excluding 

airlines that are customarily licensed 

from a location outside the Territory or 

that are only serviced in but do not fly 

the flag of a country in the Territory.

Ship means exploitation of a Motion 

Picture Copy only for direct exhibition 

in sea or ocean going vessels that are 

operated by a shipping line flying the 

Ancillary Rights Definitions:
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Video Rights Definitions:

restaurants, bars, clubs, trains, 

libraries, Red Cross facilities, oil rigs 

and oil fields, or governmental bodies 

such as in embassies, military bases, 

military vessels and other 

governmental facilities flying the flag 

of the licensed territory, but only to 

the extent that such exploitation is not 

otherwise utilized in the licensed 

Territory as a form of Non Theatrical 

exploitation. Commercial Video does 

not include Non Theatrical, Public 

Video, Airline, Ship or Hotel 

exploitation, nor any form of making 

the Picture available over the Internet 

or a Closed Network.

E 

Pay TV means Terrestrial Pay TV, Cable 

Pay TV and Satellite Pay TV 

exploitation of a Motion

Picture but does not include any form 

of PayPerView, Free TV, Internet or 

ClosedNet exploitation of a Motion 

Picture.

Terrestrial Pay TV means over-the-air 

broadcast of a Motion Picture Copy by 

means of encoded Hertzian waves for 

television reception where a charge is 

made: (i) to viewers in private living 

places for use of a decoding device to 

view a channel that broadcasts the 

Motion Picture along with other 

programming; or (ii) to the operator of 

a hotel or similar temporary living 

place located distant from where the 

broadcast signal originated for use of a 

decoding device to receive a channel 

that broadcasts the Motion Picture and 

other programming and retransmit it 

throughout the temporary living place 

for viewing in private rooms.

Cable Pay TV means an originating 

transmission of a Motion Picture Copy 

by means of an encoded signal over 

cable for television reception where a 

charge is made: (i) to viewers in private 

living places for use of a decoding 

device to view a channel that transmits 

 Pay TV Rights Definitions:

the Motion Picture along with other 

programming; or (ii) to the operator of 

a hotel or similar temporary living 

place located distant from where the 

broadcast signal originated for use of a 

decoding device to receive a channel 

that broadcasts the Motion Picture and 

other programming and retransmit it 

throughout the temporary living place 

for viewing in private rooms.

Satellite Pay TV means the uplink 

broadcast of a Motion Picture Copy by 

means of an encoded

signal to a satellite and its downlink 

broadcast to terrestrial satellite 

reception dishes for television viewing 

located in the immediate vicinity of 

the reception dishes where a charge is 

made: (i) to viewers in private living 

places.

E 

Free TV means Terrestrial Free TV, 

Cable Free TV, and Satellite Free TV 

exploitation of a Motion Picture but 

does not include any form of 

PayPerView, Pay TV, Internet or 

ClosedNet form of exploitation of a 

Motion Picture.

Terrestrial Free TV means over-the-air 

broadcast by Hertzian waves of a 

Motion Picture Copy for television 

reception in private living places 

without a charge to the viewer for the 

privilege of viewing the Motion 

Picture, provided that for this purpose 

government television assessments or 

taxes (but not a charge for PayPerView 

or Pay TV) will not be deemed a charge 

to the viewer.

Cable Free TV means the originating 

transmission by coaxial or fiber-optic 

cable of a Motion

Picture Copy for television reception in 

private living places without a charge 

to the viewer for the privilege of 

viewing the embodied Motion Picture, 

provided that for this purpose neither 

government television assessments or 

Free TV Rights Definitions:

E Cinematic Rights Definitions:

Cinematic means Theatrical, 

NonTheatrical and Public Video 

exploitation of a Motion Picture.

Theatrical means exploitation of a 

Motion Picture Copy only for direct 

exhibition in conventional or drive-in 

theaters, licensed as such in the place 

where the exhibition occurs, that are 

open to the general public on a 

regularly scheduled basis and that 

charge an admission fee to view the 

Motion Picture.

Non Theatrical means exploitation of a 

Motion Picture Copy only for direct 

exhibition before an audience by and 

at the facilities of either organizations 

not primarily engaged in the business 

of

exhibiting Motion Pictures, such as in 

educational organizations, churches, 

restaurants, bars, clubs, trains, 

libraries, Red Cross facilities, oil rigs 

and oil fields, or governmental bodies 

such as in embassies, military bases, 

military vessels and other 

governmental facilities flying the flag 

of the licensed territory. NonTheatrical 

does not include Commercial Video, 

Public Video, Airline, Ship or Hotel 

exploitation.

Public Video means exploitation of a 

INTERNATIONAL SCHEDULE OF DEFINITIONS
Motion Picture Copy embodied in a 

Videogram only for direct exhibition 

before an audience in a "mini-theater", 

an "MTV theater" or like establishment 

that charges an admission to use the 

viewing facility or to view the 

Videogram, and that is not licensed as 

a traditional motion picture theater in 

the place where the viewing occurs.

E 

PayPerView means NonResidential 

PayPerView, Residential PayPerView 

and Demand View exploitation of a 

Motion Picture but does not include 

any form of Pay TV, Free TV, Internet or

ClosedNet exploitation of a Motion 

Picture.

Residential PayPerView means the 

broadcast of a Motion Picture Copy by 

means of an encoded signal for 

television reception in homes or 

similar permanent living places where 

a charge is made to the viewer for the 

right to use a decoding device to view 

the broadcast of the Motion Picture at 

a time designated by the broadcaster 

for each viewing.

NonResidential PayPerView means the 

broadcast of a Motion Picture Copy by 

means of an encoded signal for 

television reception in hotels or similar 

PayPerView Rights Definitions:

temporary living places where a charge 

is made to the viewer for the right to 

use a decoding device to view the 

broadcast of the Motion Picture at a 

time designated by the broadcaster for 

each viewing.

Demand View means the transmission 

of a Motion Picture Copy by means of 

an encoded signal for television 

reception in homes and similar 

permanent living places where a charge 

is made to the viewer for the right to 

use a decoding device to view the 

Motion Picture at a time selected by 

the viewer for each viewing.

E 

Ancillary means Airline, Ship and 

Hotel exploitation of a Motion Picture.

Airline means exploitation of a Motion 

Picture Copy only for direct exhibition 

in airplanes that are operated by an 

airline flying the flag of any country in 

the Territory for which Airline 

exploitation is granted, but excluding 

airlines that are customarily licensed 

from a location outside the Territory or 

that are only serviced in but do not fly 

the flag of a country in the Territory.

Ship means exploitation of a Motion 

Picture Copy only for direct exhibition 

in sea or ocean going vessels that are 

operated by a shipping line flying the 

Ancillary Rights Definitions:
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taxes nor the regular periodic service 

charges (but not a charge for 

PayPerView or Pay TV) paid by a 

subscriber to a cable television system 

will be deemed a charge to the viewer.

Satellite Free TV means the uplink 

broadcast to a satellite and its 

downlink broadcast to terrestrial 

satellite reception dishes of a Motion 

Picture Copy for television viewing in 

private living places located in the 

immediate vicinity of a viewer's 

reception dish without a charge to the 

viewer for the privilege of viewing the 

embodied Motion Picture, provided 

that for this purpose government 

satellite dish or television assessments 

or taxes (but not a charge for 

PayPerView or Pay TV) will not be 

deemed a charge to the viewer.

E 

Internet means the interconnected 

facilities of a publicly available 

communications network which uses 

Internet Rights Definitions:

Internet Protocol for data transmission 

to Computers (including Mobile 

Devices) connected to that network.

Internet Rights means Internet 

Downloading and Internet Streaming 

exploitation of a Motion Picture but 

does not include any form of 

PayPerView, Video, Pay TV, Free TV or 

ClosedNet exploitation of a Motion 

Picture.

Internet Downloading means making 

available publicly a digital Motion 

Picture Copy on the World Wide Web 

portion of the Internet in a manner 

that allows its transmission to an 

authorized Computer (including a 

Mobile Device) for making another 

exact digital Copy of the embodied 

Motion Picture and retaining that Copy 

for personal use for more than a 

transient period of time after 

completion of transmission. Internet 

Downloading does not include any 

form of Internet Streaming.

Internet Streaming means making 

available publicly a digital Motion 

Picture Copy on the World

Wide Web portion of the Internet in a 

manner that allows continuous 

viewing of the Copy of the embodied 

Motion Picture on an authorized 

Computer (including a Mobile Device) 

in a substantially linear form 

substantially simultaneously with the 

transmission of such Copy over the 

Internet but which does not allow 

making another digital Copy except for 

a transient period of time necessary to 

facilitate such viewing. Internet 

Streaming does not include any form 

of Internet Downloading.

Internet Streaming/Downloading 

means making available publicly a 

digital Motion Picture Copy on the 

World Wide Web portion of the 

Internet for both Internet 

Downloading and Internet Streaming 

at substantially the same time.
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of Definitions.
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etting your film distributed 

domestically and/or 

internationally can open the 

door to a long and vibrant career as a 

film maker. If you are going to invest 

tremendous time and resources to 

make a movie, invest wisely and focus 

on ways that will get your movie 

distributed. Investing in a film is both 

risky and lucrative for anyone willing 

to put money up. Many films don't get 

picked up or simply don't do well, 

leaving the investors without any 

return. But when they pay off, they can 

pay off very well. So, it is always 

important to go with your film 

production with an eye towards its 

distribution too. We present 10 of the 

important things you need to know 

or have to have a more effective profit 

for your project.

BUDGET:
Movie making is a business. It 

needs to start with a budget.

A budget is always the backbone of a 

project from start to finish. The budget 

you have in hand gives sets you the 

plan to make a movie.

How much you have got to make a 

film? Where is that money going to be 

spent? This will dictate your 

production approach.

 If you have 10 lakhs in hand, then you 

and your friends are the crew and 

probably also the actors. If you have 

50 lakhs, then you can have few more 

add-ons. If you have around 2 Crore, 

you can have a decent festival film but 

without the thrills, actions or a notable 

stars line up. If you have more, you can 

start having some fun.

 A film with A-list start cast will need 

much more. But you need them too, as 

the saying goes, your superstar is your 

super sales man.

Do your homework on how much 

things cost. Money probably isn't going 

to magically appear. So if you run out 

before reaching post production, you 

will be in trouble. Things always 

chance once you get into the shoot, 

with some items costing more than 

budgeted and some less. Regardless, 

try to have a plan and stick to it as 

much as possible. The best way to 

approach your budget is to start at the 

end.

Business Plan:
The business plan is the most 

important document to keep your 

project steadfast and in line of your 

expectations .The business plan should 

be short, sweet and to the point. It 

should generally have the summary of 

your production company, a bio of 

your management and key team, a 

brief one page synopsis of your project. 

Another key aspect of a business plan 

is to have the production strategy 

mentioned the cast wish-list. The 

business plan should be ending with a 

proper distribution strategy and a 

proper recoupment plan to pay back 

the investors.

 Distribution 

deliverables list:
Check out examples of deliverables list 

for theatrical, domestic video and 

foreign distribution. If you think 

having a cut of your film on a DVD is 

all you need, you will be surprised 

when the distributor can't sell it 

because the formats won't work. Even 

the smallest distribution deals may 

require that you provide an HD master, 

quality control reports, closed 

captioning, errors and omissions, 

insurance, copy right, title report, 

script report, audio deliverables, music 

cue sheets, approved stills, EPK 

(Electronic Press Kit) interviews and 

more. If you are not prepared for this, 

you have most likely spent all of your 

money by the time you get to this 

point.

Casting:
The saying goes that your stars are 

your super sales men and hence you 

always need to get the best. What a 

good casting director can do for you is 

get your project to the top of the actors' 

reading pile. Casting directors have 

good relationship with agents and 

managers so they can actually get to 

the actor much easier than you can on 

your own. Infact most agents and 

managers won't even take your call 

unless you are a known casting 

director. Casting directors also bring a 

lot of value to the table when it comes 

to write offers and handle the paper 

work because they have experience in 

this too. They know how to run casting 

sessions and make listings in the 

breakdowns. So in short, when it is 

time to go after your A and B list stars, 

a casting director can make this 

happen for you. 

Legal Support:
Suppose you are making a movie 

and targeting for a worldwide 

distribution, then how much you give 

 
which will help your movie distribution 
during the pre or post-production stage:
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importance to your contract matters on 

how much less trouble you are going to 

get through your journey.

Your lawyer will be with you from 

beginning to end. Find a lawyer who 

has production experience, fits your 

budget and is someone you get along 

with, because you will be sharing a lot 

of information with this person. An 

entertainment attorney works with 

you on the financing structure, 

backend points break down, talent 

agreements, crew deal memos, location 

releases, crowd releases, artwork 

releases, the sale of film, etc.

Sales Agent:
You may be the king of your 

territory. You may have all the contacts 

to market and distribute your film in 

your territory. But when it comes to 

taking it for worldwide distribution, 

you may not be the best person for 

that. The best part during a pre-

production is to hear that your movie 

has got some pre-sales. A pre-sale is 

literally a sale of your film to a 

territory when it is at a pre-production 

stage or going to get completed. It is 

the best news for you. But to have a 

pre-sale, you ideally should have 

someone who could do that for you, 

who knows the world market and the 

distributors more than you. He is your 

sales agent. Ideally most sales agents 

have a line-up of reliable distributors 

with whom they have been working 

for years. It is these contacts and 

experience which you don't possess. 

Hence it is always good to have a good 

sales agent to get your confidence 

going. A sales agent is an integral part 

of your team and we recommend 

bringing someone on as early as 

possible. After all what is the point of 

making a film if you can't sell it. But 

you can wait until you have a cut of 

the film before you approach sales 

reps.

Sales Projection 

sheet:
You already have the budgets ready, 

now what you need is a sales 

projection plan. Not only will this 

allow raising the proper amount of 

financing for your film but you will 

have a better chance of paying back 

your investors later. Again the sales 

projection chart is dependent on the 

genre, star cast and will vary according 

to them. Some territories will don't 

accept certain kind of genres like sex 

and violence. If you have an A-list cast 

you have a great chance if getting an 

all-rights deal done and won't need to 

worry about the sales figures for 

individual territories such as the ones 

below. The world is roughly divided 

into 40 territories across 6 continents 

and a rough idea of how your movie 

will sell into these areas  is much 

needed. Most Indian films only target 

only few key territories like 

US/UK/Middle East and Australia. But 

there is always a possibility of getting a 

major or minor deal in any other 

territories. If you feel every penny 

counts for you, then you should be 

able to exploit all the territories and 

for that you need a world sales project 

chart.

A visit to a Film 

Market:
Even if you have a sales agent or rep in 

place, it is always good to visit one of 

the film markets to know how the 

distribution system works. Ideally, 

these are the top film markets, one 

should visit:-European Film Market 

(Berlin)-February, Filmart (Hongkong)-

March, Marche Du Films (Cannes)-May 

and American Film Market(Los 

Angeles)-November. This helps you 

understand the realistic market 

situation and thereby stabilizing your 

expectations.

Promotion 

Collaterals/EPK':
During post production is the time you 

want to start building your press-kit. 

Eventhough you may not have any 

press yet, you can still pull together 

other elements that will help in 

presentation to distributors. It is 

customary to submit a press kit at the 

same time, when you present a 

screener. An EPK (Electronic Press Kit) 

is what the industry prefers now as 

everything including the screeners are 

shared through electronic medium 

rather than physical. An EPK ideally 

consists of a long, medium and short 

synopsis, cast and crew bios, FAQs, 

publicity stills, reviews and third party 

endorsements. It is these things which 

you need to get the attention of your 

sales agent or distributor.

 Your digital office:
Not on the priority list, but it is 

always good to have all your 

distribution needs digitalized 

systematically. Your "distribution 

folder" should have a database of 

distributors and sales-reps, EPK's, 

marketing and promotional materials, 

sales projection charts, sample 

distribution contract, signed deal 

memo's, release charts, delivery lists, 

territory information charts. When we 

say digitally, it also means that you 

have a proper website and some kind 

of social media plan in hand to keep 

the buzz going.
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UPCOMING RELEASES
ENGLISH

HINDI

36 ALL LIGHTS | NOVEMBER 2014

MAD MAX: FURY ROAD
Release Date: 

Director: George Miller

Cast & Crew: Tom Hardy, 
Charlize Theron, Nicholas 
Hoult, Rosie Huntington-
Whiteley, Riley Keough, 
Nathan Jones

Music: Junkie XL

May 15, 2015

FURIOUS 7
Release Date: Apr 3, 2015

Director: James Wan

Cast & Crew: Vin Diesel, 
Paul Walker, Dwayne 
Johnson, Michelle 
Rodriguez, Tyrese Gibson, 
Lucas Black, Jordana 
Brewster, Kurt Russell, 
Djimon Hounsou

THE LONGEST RIDE
Release Date: Apr 10, 2015

Director: George Tillman

Cast & Crew: Jack Huston, 
Lolita Davidovich, Britt 
Robertson, Scott Eastwood

WHITE GOD
Release Date: Apr 21, 2015

Director: Kornel 
Mundruczo

Cast & Crew: Zsofia Psotta, 
Sandor Zsoter, Lili Horvath

AVENGERS: AGE OF ULTRON
Release Date: May 1, 2015

Director: Joss Whedon

Cast & Crew: Robert Downey 
Jr., Scarlett Johansson, Chris 
Evans, Chris Hemsworth, 
Jeremy Renner, Mark Ruffalo, 
Samuel L. Jackson, Aaron 
Taylor-Johnson, Cobie 
Smulders, Elizabeth Olsen

DETECTIVE BYOMKESH 
BAKSHY
Release Date: Apr 3, 2015

Director: Dibakar Banerjee

Cast & Crew: Sushant Singh 
Rajput, Anand Tiwari, Divya 
Menon, Swastika Mukherjee

Music: Sneha Khanwalkar

LATEEF
Release Date: Apr 17, 2015

Director: Israar Ahmed

Cast & Crew: Nawazuddin 
Siddiqui, Kader Khan, 
Mukesh Tiwari

EK PAHELI LEELA
Release Date: Apr 10, 2015

Director: Bobby Khan

Cast & Crew: Sunny Leone, 
Jay Bhanushali, Mohit 
Ahlawat, Rahul Dev, 
Rajneesh Duggal

Music: Anjjan - Meet Bros, 
Amaal Mallik, Tony Kakkar
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CHARLIE KE CHAKKAR MEIN
Release Date:

Director: Manish Shrivastava

Cast & Crew: Anand Tiwari, 
Amit Sial, Naseeruddin Shah, 
Manasi Rachh

 May 22, 2015

HINDI

BOMBAY VELVET
Release Date: May 15, 2015

Director: Anurag Kashyap

Cast & Crew: Ranbir Kapoor, 
Anushka Sharma, 
Naseeruddin Shah, Kay Kay 
Menon, Karan Johar, 
Raveena Tandon

Music: Amit Trivedi

DOUBLE BARREL
Release Date: 

Director: Lijo Jose Pellissery

Cast: Prithviraj,Arya,Asif 
Ali,Indrajith,Swathy Reddy

Production House: August 
Cinemas & Amen Movie 
Monastery

April 2015

MALAYALAM

PREMAM
Release Date:  April 2015

Director: Alphonse Putharen

Cast: Nivin Pauly, Shabareesh 
Varma, KrishnaKumar,Vinay 
Fort, Sai Pallavi

Production House: Anwar 
Rasheed Entertainment

BHASKAR THE RASCAL
Release Date:  April 2015

Director: Siddique

Cast: Mammotty, Nayantara

Producer: Anto Joseph Film 
Company

IVIDE
Release Date: April 2015

Director: Shyamaprasad

Cast: Prithviraj, Nivin Pauly, 
Bhavana

Production House: Film 
World

PUNJABI

GUN & GOAL
Release Date: Apr 3, 2015

Director: Simarjit Singh 
Hundal

Cast & Crew: Sumeet Sarao, 
Rishita Monga, Sezal Sharma

Film Production: SARAO 
films

DHEE PUNJAB DI
Film Production: Balli Films 
Entertainment

Release Date: Apr 10, 2015

Director: Baljeet Singh

Cast & Crew: Baljeet Singh, 
Satwinder Bitti, Jaspinder 
Cheema, Khushi Rajpoot, 
Aroon Bakshi, Jazzy Lahoria, 
Victor John, Sandeep Pattela 
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YAARANA
Release Date: Apr 24, 2015

Director: Ranbir Pushp

Cast & Crew: Gavie Chahal, 
Kashish Singh, Binnu Dhillon, 
Geeta Zaildar, Gulshan Grover, 
Sandeep Singh, Shakku Rana, 
Yashpal Sharma, Yuvraj Hans

Film Production:  Om Jee 
Cineworld

MITTI NA PHAROL JOGIYA
Release Date:

Director: Avtar Singh

Cast & Crew: Japtej, Kartar 
Cheema, Aman Grewal

Music: Desi Crew

 May 8, 2015

GADAAR - THE TRAITOR
Release Date: May 22, 2015

Director: Amitoj Mann

Cast & Crew: Harbhajan 
Mann, Manpreet Grewal, 
Ashish Duggal, Shivendra 
Mahal, Bobby Sandhu

Film Production: Nadiadwala 
Villa

PUNJABI

UPCOMING RELEASES
TAMIL

PURAMPOKKU
Release Date: 
Director: SP Jananathan
Cast & Crew: Vijay 
Sethupathi, Arya, Karthika 
Nair, Anjali, Shaam
Music: Varshan

 Apr 13, 2015

TAMIL

O KADHAL KANMANI
Release Date:  Apr 10, 2015

Director: Mani Ratnam

Cast & Crew: Dulquer 
Salmaan, Nithya Menen, 
Prakash Raj, Leela Samson

Music: A. R. Rahman

ROMEO JULIET
Release Date:  Apr 10, 2015
Director: Lakshmanan
Cast & Crew: Jayam Ravi, 
Hansika Motwani
Music: D. Imman

BAAHUBALI
Release Date:  Apr 17, 2015
Director: S. S. Rajamouli
Cast & Crew: Prabhas, Rana 
Daggubati, Anushka Shetty, 
Sudeep, Sathyaraj, Nassar, 
Ramya Krishnan
Music: M.M. Keeravani

KANITHAN
Release Date:  May 8, 2015
Director: TN Santhosh
Cast & Crew: Atharvaa, 
Catherine Tresa, Bhagyaraj, 
Sunder Ramu
Music: Sivamani
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TELUGU

RUDHRAMADEVI (3D)
Release Date: 

Director: Gunasekhar

Cast & Crew: Anushka Shetty, 
Allu Arjun, Rana Daggubati, 
Krishnam Raju, Prakash Raj, 
Catherine Tresa, Nithya Menon

Music: Ilaiyaraaja

Apr 3, 2015

NAA LOVE STORY 
MODHALAINDHI
Release Date:   May 15, 2015

Director: R. S. Durai 
Senthilkumar

Cast & Crew: Siva Karthikeyan, 
Priya Anand, Dhanush, 
Nayantara

Music: Anirudh Ravichander

BAAHUBALI
Release Date: Apr 17, 2015

Cast & Crew: Prabhas, Rana 
Daggubati, Anushka Shetty, 
Sudeep, Sathyaraj, Nassar, 
Ramya Krishnan

Music: M.M. Keeravani

WHAT ABOUT SAVARKAR?
Release Date: 

Director: Rupesh Katare, 
Nitin Gawde

Cast & Crew: Sharad Ponkshe, 
Avinash Narkar, Atul 
Todankar, Shrikant Bhide, Sara 
Shravan

April 17, 2015

BUGADI MAAZI SANDLI GA
Release Date: Mar 13, 2015

Director: Mansingh Pawar

Cast & Crew: Kashyap 
Parulekar, Manasi Moghe, 
Mohan Joshi, Deepa 
Chaphekar, Ramesh Bhatkar, 
Ila Bhate.

Music: Pravin Kumar, Babru 
Bhosle, Sachin-Dipesh

COFFEE ANI BARACH KAHI
Director: Prakash Kunte

Release Date: April 3, 2015

Cast & Crew: vaibhav 
Tatwawadi, Bhushan Pradhan, 
Prarthana Behere, Neha 
Mahajan, Dilip Prabhavalkar, 
Suhas Joshi, Avinash Narkar, 
Anuja Sathe Bappa Joshi.

BIKER'S ADDA
Release Date: April 10, 2015

Directed By: Rajesh Latkar

Cast & Crew: Santosh Juvekar, 
Prarthana Behere, Shrikant 
Moghe, Hrishikesh Mandke, 
Shrikant Wattamwar, 
Rahulraj Dongare,  Nikhil 
Rajeshirke,

39

EK DOOSREY KE LIYE
Release Date : May 22, 2015

Director: Ashwini Kumar Patil

Cast & Crew: Amruta 
Khanvilkar, Aniket 
Vishwasrao, Abhijit 
Khandekar

F I L M O S P H E R E F I L M O S P H E R E

MARATHI
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TOP SALES AGENTS You Come Across at Film Markets
SL NO COMPANY NAME DESIGNATION EMAIL

1 Arclight Films Gary Hamilton Managing Director gary@arclightfilms.com

2 CJ Entertainment Kini Kim EVP, Head of Int'l Sales kini@cj.net

3 eOne Films International Charlotte Mickie EVP International Sales and Acquisitions cmickie@entonegroup.com

4 Fortissimo Films Nelleke Driessen Managing Director nelleke@fortissimo.nl

5 Golden Network Asia Limited Clarence Tang Head of Sales & Acquisitions info@goldnetasia.com

6 Hyde Park International President Eric Christenson sales@hydeparkentertainment.com

7 IM Global Jonathan Deckter President jonathan_deckter@imglobalfilm.com

8 Koan Gil Aglaure President gaglaure@koaninc.com

9 Lakeshore Entertainment Linda Valter VP, Co-productions lvalter@lakeshoreinternational.com

10 Cinema Management Group (CMG) Dene Anderberg VP, Sales and Operations cmg@cinemamanagementgroup.com

11 Pathe International Muriel Sauzay EVP, International Sales muriel.sauzay@pathe.com

12 Studiocanal Marsh Anna anna.marsh@studiocanal.com

13 TF1 International Sabine Chemaly EVP International Sales schemaly@tf1.fr

14 The Weinstein Company David Glasser COO & President, International Distribution david.glasser@weinsteinco.com

15 Epic Pictures Group Patrick Ewald CEO patrick@epic-pictures.com

RIPA (Non Resident Indian 

Producers Association) is an 

association formed by a group of N
potential Non Resident Indians (NRIs) with a 

strong passion towards filmmaking. 

NRIPA, being the association of NRI film 

producers, enjoys a lead role in channelizing 

investments with the expertise that the 

a s s o c i a t i o n  h a s  a c q u i r e d  i n  t h e  

entertainment industry. NRIPA has the 

potential, know-how, and expertise to guide 

producers to invest without hassles in this 

emerging industry.

NEW 

AVENUES
BETTER

OPPORTUNITIES

Email: info@nripa.biz  website: www.nripa.biz

Inviting new and exciting scripts.
Planned investment of over

USD 100 million in next 2 years

Info Box
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Please fill and mail this form along with your cheque/DD in favour of Aries Telecasting Pvt. Ltd.

All Light Film Services
BCG Tower, Opp. CSEZ, Kakkanad

Cochin - 682037
Seaport Airport Road, 

SUBSCRIPTION FORM

First Name................................................................ ...................................................

Address.......................................................................................................................................

Landmark........................................City..............................................Postal Code........................

State...........................................Tel.No.Res..................................Tel.No.Off.................................

Mobile...........................................Email.......................................................................................

CQ/DD NO.........................................of   ....................Dated...............Bank..................................

Last Name

(Payable to Aries Telecasting Pvt. Ltd) 

(INR)

1 Year 12 1650
6 Months  6  900

A BOUQUET OF 
ADVERTISEMENT
OPPORTUNITIES 
AWAITS YOU !!!

DISPLAY ADVERTISING

DIMENSIONS

Full Page : 210 mm  X 285 mm

Half Page Vertical : 105mm X 285 mm

Half Page Horizontal : 210mm X 142.5 mm 

MECHANICAL REQUIREMENTS

Trim Size : 210 mm  X 285 mm

Bleed : 3 mm

DIGITAL REQUIREMENTS

CD, DVD, PDF

For special packages & offers 
Contact: advertise@alllightsfilmmagazine.com or call +91 95624 33377, +91 9539 000509

HELP US TO 

PROMOTE 

YOU
HELP US TO 

PROMOTE 

YOU
HELP US TO 

PROMOTE 

YOU
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